British Display Society
Recognising Excellence
E S TA B L I S H E D 1 9 47

VM SPOTLIGHT
BDS - Representing the Visual Merchandising profession

“What’s Next”
at Steen & Strom in Oslo

Ace & Tate
Check out the stunning
Store in Antwerp

Reynolds/Symes
The new Reynolds/Symes
Partnership
Exciting VM Student work
Dublin, Student profiles

Seneca College Toronto
Technological University
Ada & Albert
Charity for disadvantaged
children
Meet a Sign Writer
Mia Warner

Issue: 2020 No.4

Welcome to issue 4-2020

Content

08-09
10-11
12-13

Welcome from the Chairman
As we reach
the latter stage
of 2020, it has
certainly been
quite a turbulent
year in the retail
industry. I am sure
that everyone had
great expectations
for 2020. There
was an air of excitement when I visited the
trade shows Christmas World and Euro Shop
earlier in the year, although this seems a lifetime
ago.
While it has been a tough year and we are not
quite out of the tunnel on the other side, the
British Display Society continues to go from
strength to strength.
The number of new members is increasing. I
feel that this is fuelled by the number of Visual
Merchandisers seeking new roles and challenges.
Our Corporate Members have also been looking
for new ways to expand their businesses and
help retailers during this pandemic.
Whilst the British Display Society is not an
employment agency for the VM industry,
it provides the opportunity for visual
merchandisers to network and stay connected
within our trade. BDS Members have the
opportunity to showcase/advertise their work or
even just write an article in our newly revamped

VM Spotlight, which has been a huge success.
We have received some great comments and
feedback, which is very positive for us. The
VM Spotlight magazine is now published 6
times a year and has around a circulation of
1.9m people within the Retail & VM industry
worldwide, so you never know who is reading
it. Membership details can be found inside this
issue.
Later this year we will be launching, two new
revamped On-Line VM Training Courses. One
will be a short “Beginners/Taster Course”. In
addition to this, our main VM On-Line VM
Distance Course will be for those who wish to
study more in-depth and will cover all aspects of
Visual Merchandising. Students who complete
the courses, will receive a recognised Certificate
from the British Display Society.
While our current website is accessible and live,
we are working to update it and improve our
Social Media sites too for greater interaction
between members.
I would like to take this opportunity to thank all
our members for their continued support. Being
a Registered Charity, we are able to promote
the VM industry to ensure it helps retailers and
keeps VM as a recognised profession.
Iain Kimmins FBDS
Chairman
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We are pleased to
announce the following
new members to The
British Display Society
Membership to The British Display Society connects you with others in the VM industry.
Our VM Spotlight Magazine provides a regular forum and updates for members. Membership is a
great way to advertise/showcase your work or maybe you would like to write an article.
Please note: We do not publish student members’ details

Member of The British Display Society - MBDS
Ellis Burt
Display Design Student at The City of Glasgow College
Amy Diskin

Associate Member of The British Display Society - ABDS
Kathleen Smith ABDS
Designer, Prop Creator & Visual Implementation Manager at Colour, Style & Fit.
Claire Rook ABDS
Freelance Visual Merchandiser/Window Dresser

Piccadilly female mannequin range
shown at the VM & Display Show
2019

Licentiate Member of The British Display Society - LBDS
Deborah Flowerday LBDS
Deborah has many years’ experience being an Associate lecturer, teaching Visual
Merchandising.
Pablo Roteta LBDS
Owner/Founder of Puchero en Londres

Fellow of The British Display Society - FBDS

Jane Le Bon FBDS
After studying Visual Merchandising, Jane worked for Debenhams and Harrods before
launching her freelance business some 30 years ago.

Corporate Member of The British Display Society
Sizzle Design London
www.sizzledesigns.co.uk

Do you work in the Visual Merchandising industry?
Or maybe you are a VM student, VM Professional or a Freelancer?
Why not join The British Display Society?
It is a great way to network with others in the industry and a great way to advertise/showcase your
work in our VM Spotlight E- magazine which is on view to 1.9m people!
If you are a VM student, then membership is just £20 a year.
If you are a VM professional or a Freelancer, then Associate Membership is just £40 a year.

www.britishdisplaysociety.co.uk

Westminster furniture
range which is available for
purchase or hire

Steen & Strøm - Oslo
Department Store

These are uncertain times. Times where it’s impossible to predict what’s
next. Through this season’s window installation, “What’s Next?”, Steen &
Strøm Department Store in Oslo wanted to spark some joy and bring through
different types of light. Just what we need when summer slowly turns to fall.
Seen through the eyes of a young artist, Tharadon, Steen & Strøm will shed
some light of hope in the autumn windows. Tharadon has created a series of
different narratives of light through installation art. In the windows you can
find light from stars, light pixels, light that comes alive, as well as choreography, bridge and lastly a mountain
of light. One thing we are certain will last, is that fashion will remain one of the truest forms of self-expression,
and the brands highlighted in the autumn 2020 windows are definitely a symbol of this.
Since its inception in 1797 Steen & Strøm Department Store has collected the best of continental shopping. With
a history spanning over more than 220 years, Steen & Strøm has become known as the institution responsible
for introducing Norwegian, Scandinavian and international brands to the Norwegian customer. The department
store’s distinctive architecture mixes historical elements with modern design and stylish stores resulting in
unique atmosphere you cannot find anywhere else in Norway. No wonder Steen & Strøm has become a source
for inspiration both in terms of trends and lifestyle. Currently Steen & Strøm is the only department store in
Norway maintaining the tradition of conducting window installations. People would travel from all over the
country to see the unveiling of the Christmas windows. It may therefore not come as a surprise to hear that
Steen & Strøm holds a special place in the locals’ hearts and has a tradition for being the city’s meeting point.
A tradition they plan on maintaining for at least 223 more years.
Take a look at the windows, enjoy the different sources for light and hopefully they will brighten your day while
you are trying to figure out “What’s Next?”

https://steenogstromoslo.no/en/home-page

Tokyu Hans
Japanrecyle

The Asian eyewear brand ‘Jins’ have recently opened a branch within
Tokyu Hans store in Ikebukruo in Japan.
The concept is simple wooden pallets. The pallet furniture gives the
casualness and familiarity of mass-produced product to the store
space and creates friendly and
accessible atmosphere.
Pallets are finished with highly
glossy urethane coating, and
the bottom pallet is without
deck boards so as not to
look too heavy as well as to
keep floor clearance for easy
cleaning.
The walls and floors are
painted with random patterned
graphics that look like pieces
of wallpaper stripped off at a
construction site.

https://www.jins.com/jp
PHOTOGRAPHY: COURTESY OF JINS

Ace & Tate
Antwerp,
Belgium

If you ever wanted to give customers the ‘wow’ factor, then
this eyewear brand Ace & Tate certainly will not disappoint.
The Dutch based eyewear company Ace & Tate in Antwerp has
the interior walls of their shop cladded with terrazzo made
with colourful chips of recycled plastic which is sourced locally
by the start-up company Plasticiet. With the crisp colour of
the floor, your eyes are pulled towards the colourful chips. In
addition to this, Neon lighting, a signature of Ace Tate’s shops,
was used throughout the Antwerp store’s interior.
Plasticiet, founded by designers Marten van Middelkoop and
Joost Dingemans, who collect plastic waste and turn it into
sheet material. Ace & Tate worked with Marten and Joost as
part of their push to become more sustainable.
Ace & Tate inform us that,
“While we can’t say we’re a sustainable company just yet, we
are openly committed to finding the smartest, most mindful
solutions to create a more planet-friendly product. Our goal
is to become an engine for positive change in our industry.
The brand has pledged to become carbon neutral by 2030,
and by the end of this year all of their glasses will be made
from 100 per cent bio acetate – recyclable acetate mixed
with bio-based plasticisers instead of oil based”

www.lennartwiedemuth.com

Photography: Lennart Wiedemuth

Investing in your Artecyle
Did you know…
Rowlux has been loved by renowned artists for many years? Both
Salvador Dali and Roy Lichtenstein among other great artists, have
used Rowlux to create highly valued works of art
By investing in your materials, your display budget works harder.
This still achieves eye catching inspirational windows and in-store
displays that catches the customers attention.
Your biggest annual budgets have likely been invested in items that
you will repeatedly use such as mannequins & lighting. Coverings for
window backdrops and floors often viewed as disposable, but why?
Now is the time to think outside the box – invest in materials that are
versatile, multifunctional, can be easily stored and re-used for future
schemes.
Rowlux 3D Illusion film is a great example. It’s a polycarbonate film
that uses cleverly embossed designs to create the illusion of movement
and depth. It comes on an easy to handle roll, is extremely versatile,
easy to use and manipulate, durable and easy to store.
Rowlux can be cut to shape with scissors and can be shaped round
edges by scoring & creasing without the dreaded black line you
get with laminates. No special equipment is required and ideal for
covering props and shelving or counters. It’s perfect for printing
and adds a depth to printed images not possible with flat papers or
printing vinyls.
It’s available in a translucent or opaque finish so can used with front
or back lighting, mounted to clear Perspex allowing the light to glow
through the 3d moving illusion design. Alternatively, choose an opaque
finish for covering solid substrates like chipboard, MDF or Plywood or
even laminates.

How to get more for your buck!
Rowlux can be cut in lengths and hung straight from the roll. It can then be taken down & easily rolled up and
stored in a cardboard / poster tube for use in the future. Future uses could include cutting down to cover props
or counters, printing to suit a new theme. Extend its life further by cutting down to create smaller props such
as leaves, flowers, collages, mobiles or lettering. When you have finally got full use of it, consider supplying
to local schools & colleges, art and craft clubs or create more budget for your future displays by selling it on
Ebay or small pieces to other businesses for greetings cards, jewellery and other crafts .

www.bbrown.co.uk

Harlequin Design
London
recyle
To celebrate the preview of the Clarks AW2020 collection, Harlequin
Design have designed, produced and installed a new window scheme
for 13 stores throughout the UK.
The scheme showcases the new AW20 range on weathered columns
against a stylish backdrop.
Harlequin Design (London ) Ltd is a Corporate Member of The British
Display Society.

www.harlequin-design.com

COVID:
A Catalyst for Change
Launching a new creative partnership during a pandemic lockdown was ambitious to say the least, but
Tanya Reynolds & Paul Symes are insistent that there is no better time for many brands to make long
overdue changes that will ultimately make them stronger, revitalised and more ready for a positive
future.
The dynamic behind Reynolds/Symes isn’t to be simply another creative agency, but to conceive fantastic,
inventive retail presentations by thinking outside the box; and they are well placed to do this. They
clearly understand the fundamental ingredients needed to deliver an exceptional shopping experience,
having a wealth of knowledge behind them from working with renowned brands such as Selfridges,
Jigsaw, Marks & Spencer and Fortnum & Mason.
Both Paul & Tanya share a similar career path, having starting as ‘junior dressers’ and worked their way
up through the ranks to eventually hold senior management and director positions. They firmly believe
that starting at the bottom and learning from more experienced colleagues is a great way to begin a
career in visual merchandising. ‘You learn the basics through personal tuition, even if you do end up
holding the pins and changing the lightbulbs for two years’.
Coincidentally, Paul and Tanya both attended day release classes at ‘The College for the Distributive
Trades’, with Paul travelling up to London from Tunbridge Wells (where he worked for the local House
of Fraser store) and learned how to cover a panel in felt and create a vaguely interesting panel display
from plastic cups and saucers! ‘Our tutors used to call them ’Kitchen Boutique’ displays’ Paul recalls. He
adds, ‘I think it’s where my love of interesting grouping started’, ‘Even when I was at Fortnum & Mason
I was happiest when sitting crossed legged on the window floor, shoes off, grouping products together’.
Tanya’s route into the industry came via an apprenticeship in fashion buying at Selfridges, ‘The display
team looked like they were having
much more fun, so I pursued them
until they gave in! I loved the
intensity of the day-to-day training
and the camaraderie of working in a
‘creative family’. Some of the team I
still consider close friends today.
Tanya & Paul both
agree that strong visual
presentation will be a key
factor in getting our stores
and the retail industry back
on its feet

Starting as a junior apprentice and learning
on the job is a great way to really understand and develop
your skills in order to progress your career in the industry

Today the retail news seems to be all doom and gloom; with recession and the move to online both
creating uncertainty and pressure for the future of physical retail.. Tanya states, ‘It is clear that the next
few months will be tough, as we steer our way out of the pandemic and continue to struggle with the
incursion of online retail. Rather than battening down the hatches, retailers need to be bolder and more
decisive to weather this storm’.
There is no doubt that shops and stores will need to use every trick in the book to get pounds in the
till and hold on to their market share. Great store ambience, exciting product presentation and oldfashioned customer care are really key to enticing customers back into physical spaces’. Paul explains,
‘It is a fact that excellent product presentation by good visual merchandisers increases brand awareness
and as such adds significant value to the bottom line’.
Having worked together (and through recessions) at both Selfridges and Jigsaw, Reynolds/Symes are not
put off by the inevitable budget cuts that accompany retail downturns. Paul sums up, ‘Brilliant displays
are not simply about throwing money at a project. Creative windows and excellent product presentation
can actually cost very little; its more about using our extensive creative skills and imagination, dovetailed
into the brands’ DNA. We have both had ample experience in this way of working which creates unique
results’.
Despite the backdrop of Covid and recession, the pair are resolutely upbeat about their future. ‘We have
seen the retail climate in dire straits many times before and have a strong belief that retail will come
through this trying period changed, but stronger and more prepared for the ‘new normal’.

www.reynoldssymes.com

Focus on Petts Wood
Petts Wood is a suburb of south-east London, within the London Borough of Bromley and the historic
county of Kent. It is popular with commuters to London with Victoria being 30 mins by train. The area is
full of great independent retailers: Gift Shops, Coffee Shops, Restaurants, Fashion Shops and Food & Wine
Shops.
We have showcased Edit and Laura’s Larder which showcases the importance of local independents.

Edit – home.life.love
Edit welcomes you to browse our personally curated collection of ethical and
responsibly sourced gifts for the home, life or the ones you love.
When you visit our store, you’re greeted by our lovingly presented windows,
before being welcomed into the store by the gorgeous scent of hand-poured
candles and an inviting display of over 2500 gift ideas for all occasions.
We believe in making the most of life’s simple pleasures – such as the smiles
we make when a customer finds that perfect gift. It’s with these in mind that
we create collections designed to become an integral part of our everyday
lives. Lily and her team are always on hand to help you find exactly what you
are looking for, even if you don’t quite know what that is yet.
Whether you are looking for the perfect gift for a loved one, inspiration for
your home, or something special for yourself, our hand-picked collections aim
to give you the best possible shopping experience.
We know consumer behaviour is changing and small businesses like ours are
working hard to win over the hearts of customers who keep us going. COVID
continues to be the single biggest threat to our high streets and our mission
at Edit is to enable our customers to shop the Edit experience where and
when they need us. That is why we have been working hard to develop a
unique online shopping experience to compliment our beautiful store. We
are launching the Edit online destination on the 10th September, where you
can shop the Edit collection from the comfort of your home. Register at
www.edit-uk.com to receive your exclusive launch offer. We look forward to
welcoming you to Edit.
But it’s not all about shopping. Here at Edit we believe that products are only
part of the whole. We are interested in what our products represent in the
wider scheme. We want to inspire your mind and body too, so on our blog
you’ll find articles we hope will educate and inspire.

Petts Wood
Laura’s Larder

Food for Thought: Launching a small business in 2020.
Laura Roberts

After twenty years of imagining and two years of planning, I set
up Laura’s Larder, a fine food store and delicatessen, launched
in February in Petts Wood, Kent. We opened on the cusp of the
pandemic and the UK’s worst recession in recorded history. Not
exactly ideal commercial conditions...
Fortunately, before I launched my first business venture, I
spent a long time working in the Tech sector. The terms “pivot”,
“agility” and “resilience” are common currency in that world. The
strategies and modelling behind them stood me in good stead to
quickly adapt to the ‘new normal’.
At Laura’s Larder, everything from the aprons to the coffee
cups to the quality of our food ingredients has been carefully
considered. Whatever is thrown at me, I do not compromise on
this. We found a way to pivot without losing our brand values by quickly leveraging the power of proximity. Lucky for us, local
shopping is having a positive moment.
With the huge increase in our potential customer base working
from home and avoiding crowded city centres, we set about
building relationships (albeit socially distant ones) in store and
online. And we were quick to try new things, whether this meant
changing our opening times, increasing deliveries or stocking
plenty of what people needed – which at one time was plenty
of pasta!
No amount of planning can insulate us from seismic world events
but staying on top of developing trends helped us - and could help
you - adapt and grow. We really are all in this one together. As
the lure city centres wane, small businesses like ours - especially
if we band together and advocate for our sector - could be best
placed to adapt and survive. We hope we’re here in Petts Wood
to stay. Time will tell...

Industry Expert Interview
by Barbara Chapman

Talking to Sign Writer, Mia Warner
Have you ever walked past a store with a handwritten sign, and wondered who had painted it? That
was the case for me when I first saw the work of our industry expert we’ll be chatting to in this issue.
A few years back in an East London street local to me, I stopped in front of a shop and wondered at the
creativity and meticulous finish to the hand painted work on the window
Talking to the owner of the Marmelo restaurant whom I knew, I discovered it
was indeed the work of Mia Warner, the person I’m going to interview today. A
skilled sign writer who’s work I had unwittingly viewed many times in the past.
In this day and age when we are thinking more about sustainability and trying
to use less plastic, it caught my interest to see such amazingly handwritten
authentic signage as opposed to mass produced and unsustainable plastic vinyl
decals. It’s truly an art form and so I was fascinated to get Mia to tell us more
about the wonderful world of a sign writer. Here are my ten questions I put to
her..

Q1 Talk us through your journey into the industry.
I never really had a clear idea of what I wanted to do “when I grew up”, it changed a lot, so I just followed
my favourite thing and ended up pursuing art, which led me to a Foundation course at the University
where I lived in Gloucestershire, which then introduced me to Graphic Design. I studied Graphics at
Uni in Brighton for 3 years but never quite caught on with the computer based clean and clever work
that was popular at the time. Instead I would lean towards drawing letters, picking up calligraphy and
experimenting with paint. Luckily for me I had two amazing tutors in second year who picked up on
what I liked doing and supported it, introducing me to the bones of typography, hand-rendered fonts,
calligraphy and most importantly, sign writing. From uni I did a basics course with Cooper at Dapper
Signs in Bristol to learn how to work the paint and the brush and that was it, nothing else was ever
going to make me as happy! This is what I needed to do!

Q2. How did you win your first sign writing project?
Having done smaller boards and menus, and then gaining a little more confidence after Cooper’s course,
I had recently moved into my partner’s flat in Leyton, East London, and saw a lady up a ladder outside
what looked like a new cafe. The fascia was bare and she was prepping it. I was absolutely terrified and
completely out of my depth, but I approached her with a total “fake it ’til you make it” attitude and
asked if she was moving in, and had she sorted her shopfront out yet, “Because I’m a local sign writer
and I would love to paint it for you.” Again with the luck, she had tweeted that day asking if anyone
knew of a local sign-writer. Thus begun my love affair with Deeney’s cafe and my first real fascia job!
I was convinced they would go home and google me and see that I was a complete fraud, but I was so
confident that I could do this for them and luckily they trusted me completely.

Q3. Is it a close knit industry?
The world of sign writing is still pretty small, albeit growing rapidly, and therefore wonderfully tightknit. I’ve never come across an industry with such a huge level of respect and encouragement, both to
“newbies” but also in amongst themselves. I felt welcome from the moment I started reaching out.. I
think because it was a craft that was almost completely lost to vinyl and computers, the need to keep
the craft alive was strong when I was first getting into it. There were only a few courses available
around that time (2014 ish?) and still so few painters, when you meet one it opens up a whole world to
all of the others, in the UK and beyond! Instagram was great for this, it seemed to be the place where
everyone was sharing and uploading work. Sign writers also have a BRILLIANT central support system
called Letterheads. There isn’t really an organisation as such, it’s more just that if you enjoy painting
letters and you’ve got “the fire in your belly” then you can call yourself a Letterhead. The Letterheads
originated in Denver, Colorado in 1975 when a group of young sign shop apprentices started to gather
to socialise, paint, drink, swap tips, swap client stories, and critique each others’ work. This group has
been growing ever since and is now more of an international movement, with sign meets being held
in different countries every year. Some of my closest friends are painters that started around the same
time as me. We have found each other through sign writing, started working together a lot more, and
have become very close in the process. We love jumping onto each others’ jobs as well as painting for
fun. We’re called Alphabetics Anonymous - give us a call if you have a back wall!

Q4. How do you see your industry evolving bearing in mind many brands want to be more
sustainable and use less plastic vinyls on their windows
Our industry has gone through a HUGE renaissance in the last few years, with the appreciation of craft
and the human touch coming back with a vengeance. I also think with the rise of courses and people’s
need for physical experiences, it’s almost become quite trendy. It’s wonderful that so many people want
to pick up a brush.With regards to client work, it is so good to see big brands catching onto us as well as
smaller local businesses. I think there is a lot of environmentally conscious thinking around advertising
and design at the moment, and it’s really encouraging to be speaking to larger companies with lovely
big empty walls and windows who are realising that vinyl isn’t the only option!

Q5. Would you like to see more apprenticeships happening in your industry in the future,
so it doesn’t become a dying art? And what things do you think have to be put in place in
order for this to become achievable?
There are so many short courses available now but still not many apprenticeships or longer term
courses/sign schools, at least not in the UK. I don’t think this craft is in danger of dying out any more.
Back in the 50s/60s when cheap and quick vinyl signage arrived on the scene and made sign writers
pretty much redundant, that was when things looked particularly bleak, but it’s definitely back and I
think it’s here to stay!

Q6. Tell us how this Christmas project, pictured here, evolved
Aaaah the lovely Christmas windows. We have a certain amount of time in December that always ends
up dedicated to doing temporary Christmas windows. I was discussing with my partner (who is an
interior designer for retail and hospitality, so luckily for me not only understands but takes a genuine
interest in my work) and some sign friends about how it would be so much fun to take 12 businesses on
a road and give them each one of the 12 Days of Christmas and somehow tie them all in together. I live
next to a wonderful road in Leyton, Francis Road, which has gone through a huge regeneration in the
time that I’ve lived there. It’s been pedestrianised and has had so many gorgeous small businesses open
up which I’ve been privileged enough to be able to paint. When I counted up it turned out I’d painted
10 shopfronts on this little road, and they’ve got such a nice community feel going on I wondered how
the 12 days of Christmas idea would go down with them. So I put some designs together which would
be fairly quick to pull together, keeping them fun and pretty and festive, but also simplifying them down
to something that would fit with every varying business on the road. I came up with a pricing structure
that was very reasonable for them, but would ensure I would be paid enough to make it worth the time,
then got all the business owners into an email and pitched it to them. Every single one of them was
keen, and totally happy to just let me do my thing. How lovely is that? So each business was assigned
a “day”, they had the big number in the middle in the hope that local kids might be able to use it as a
treasure hunt, then their own festive wreath with some winter botanical illustrations and then images
depicting the subjects of their chosen “day” and also their business. A couple of turtle doves, some
reading glasses and some books for the bookshop, some laying geese and yoga mats for the yoga studio,
etc. Oh and obviously the jewellery shop got the 5 gold rings. Cute hey?

Q7. What is the process when you first get in a new brief - do you use sketches or computer
generated images to present your client, suggestions of font or colours etc?
It depends on the brief. A fair amount of my work is for application purposes, the client already has their
logo and graphics pre-designed and they would like to discuss the best way to lay out their information
on their new shopfront. In this case, the easiest thing to do is use computer-generated mock-ups to
play with their graphics and their space and determine the best layout. It helps to be able to play with
the visuals in such a way that the client can see almost exactly what they will end up looking like before
we paint. If we are lucky enough to be asked to design too, the process always starts with pencil to
paper. I’ll provide different lettering styles and colour pallet ideas and mock-ups if the client would like
to see them. The best clients are the ones who love work you’ve done previously, give you the empty
wall/fascia/window and just let you do your thing!

Q8. Talk us through some techniques you utilise in your projects?
Every job is different, one of the things I love about it. We can prepare as much as possible but
nothing is better than problem-solving on site, and we’ve had to learn to become pretty adaptable.

We’ll sometimes get to site and we’ve been given the wrong dimensions, the surface has been prepped badly, the
sun is so hot the paint is drying too quickly for an effect we want to do, it might start to rain on an exterior job, or
the pattern might not take or I have to work out a way to safely access part of a wall.
There are so many potential road blocks! But there is always a way to work it out, it’s just a matter of finding it.
Every job teaches you something new and this is also one of the reasons it’s so important to have that fellow sign
writers have in mind. The Alphabetics Anonymous are such an important and valuable resource to me, someone
always knows a little trick or has come up against my problem before. They’re brilliant! Pouncing is one of our main
techniques for getting patterns up onto walls - little holes cut around a scaled print with a pounce wheel, then black
or white pounce powder pushed through the holes with a pad, leaving a dotted outline on the wall. If this doesn’t
work then simply chalking the back and drawing onto the front will leave an outline. But there are of course surfaces
where this might not work because the chalk doesn’t show or they’re too bumpy for the pattern, in which case it’s
time to get creative and use your brain and hands to find a way!

Q9. What’s your favourite project you’ve ever been involved with?
It’s almost impossible to pick one project. Can I list a couple? I LOVE painting
murals with the Alphabetics gang. We designed and painted on an amusements
arcade at Joby Carter’s steam fair last year and that was pretty special. This fair
and the artists that paint it go way back and it was a real honour to be asked
to paint. My lovely local area is very special to me, like I said, I owe a lot to
them as they were my bread and butter when I started out, and I still feel very
appreciated and supported by my borough now (Waltham Forest). I’ve painted
shopfronts and pubs and menus and house numbers and schools and walls and
vehicles and more within 2 miles of my house and the work is still coming. I
love them. Painting a mural in Portugal last year was very cool, as was working
with some kids at a school in my area to paint signs for their school fence. I
work for a couple of very special bakeries in London too, who have been in
their neighbourhoods for such a long time that it makes me feel like I’m really
contributing to London as a whole, and having some kind of impact on the city it’s going to become. One of the
hanging signs I refurbished for them is featured in one of my favourite ever books, “A Nation of Shopkeepers”, so I
had to pinch myself with that one. I could go on, I should stop. We’ll be here all day. I’m a very lucky girl!

Q10. What does the future hold for Mia Warner and your business?
Hopefully more large scale projects and big murals with Alphabetics Anonymous, more travelling for work, and I’d
also really like to paint a narrow boat. Here’s hoping!
mail@miawarner.com
@mia.warner.signpainter
@alphabetics_anonymous
I would like to thank Mia for taking time out of her incredibly busy schedule to talk to me about her amazing
career. It’s another reminder to creatives, store designers and visual merchandisers that this aspect of retail design
is available to us all. Next time you’re designing a window or working on a store concept bear in mind the amazing
talent that can be utilised to make our retail spaces more authentic and more sustainable, and maybe, give a
talented sign writer like Mia a call!
Barbara Chapman FBDS
https://freelancevisualcreativeconsultant.co.uk

Technological University Dublin
Creative Arts Department
Course:
Visual Merchandising & Display
Student: Sarah Geraghty
Tell us what attracted you to VM and why you decided to enrol in a VM course?
I think there’s something about the challenge of drawing a customer in, can I make this person buy this
product? Even if its hideous? I was initially drawn towards fine art but after researching courses in VM,
I immediately fell in love. Although they are very different fields of study, I am focused on finding a way
to incorporate aspects of both and I’d like to think my work stands out by doing so. I love styling myself,
so I thought why not make a career out of styling a brands product!
Digital marketing can be seen as being increasingly more important than traditional visual
merchandising.
Do you find VM to be still relevant to the future of retail?
Online shopping is becoming increasingly more convenient, but it doesn’t compare to the experience
of shopping in real life. The atmosphere of shopping in store is so important, we don’t get that same
experience online. This is what we as VMs have to consider, especially during these strange times where
consumers have opted to online shopping as the go to. The future of retail is in our hands more so now
than ever.
Now that your coming to the end of your studies, what did you find the most valuable to learn
regarding VM? Something you will always remember and want to share with others.
As I’m only finishing my first year of my Visual Merchandising degree, I still have a whole lot to learn.
I definitely gained a better relationship regarding group work though this year. Being in a “I only work
well alone” mentality as a VM doesn’t work well. Working in a team has so many benefits and sharing
different ideas and creative mindsets can make something so beautiful. I think bouncing ideas off
each other and adding touches to someone else’s idea works better than being intransigent in these
situations.
What are your plans after graduating and how would you like to use your VM skills?
I’m so excited for my journey after college but really think I’m going to miss it. I’d love to be a photo
shoot stylist or work in designing exhibitions. I have so much ahead of me that I’m excited for.
Please tell us a bit about a project
What was the brief for this project?
‘You will research current and coming colour trends for Spring/Summer 2020 using trend forecasting
websites WGSN and Pantone. Using this research and further research on lighting you will design and
make a light/lamp. This 3D piece will be showcased in a homeware window, using complimentary
homeware products. The target market is a young couple starting out in their first apartment. They like
contemporary styling and are very image conscious.’

What was your thought process behind your
solution?
I wanted to make something original, and I wanted to
use mesh as I had a lot of that material lying around.
I went with the idea of creating lights that looked
like pillows and hung them as if they were falling
onto a bed. I also really wanted to design a room that
showed transparency. What young couple’s bedroom
looks perfect? This window was fun as I really let my
imagination run wild, messy, frisky visuals that will
definitely catch your eye.
What did you enjoy most about the project?
The whole idea of creating a window that was intended
to look a bit messy and imperfect was scary to me, but
exciting. I really stepped out of my comfort zone as this
course has thought me to be a bit of a perfectionist.
What was the most challenging part of the project?
I kept thinking the window didn’t look professional,
who wants to look at a messy bedroom, is this a bit
out there? Yes it was a bit out there but isn’t that a
good thing in VM? We want to catch someone’s eye,
we don’t want to see the same recycled windows and
we might as-well have some fun! I think this project
thought me to believe in my ideas and not compare my
ideas/designs to others.

Technological University Dublin
Creative Arts Department
Course: Visual Merchandising & Display
Student: Hao Xin

Tell us what attracted you to VM and why you decided to enrol
in a VM course?
I have studied interior design courses before, and I think VM courses
and interior design are similar in some aspects. I wanted to put my
knowledge of interior design into use, so I chose the VM course.
Digital marketing can be seen as a being increasingly more important
than traditional visual merchandising.
Do you find VM to be still relevant to the future of retail?
With the advancement of technology, people may be more inclined
to online shopping in the future. I think our future VM design should
tend to build a network display platform for retailers.
Now that you are coming to the end of your studies, what did you
find most valuable to learn regarding VM?
Something you will always remember and want to share with others.
Through the VM course, I think the most valuable knowledge is how
to work with team members, use limited space reasonably to show
the best side of the product and before designing, we must first
understand the needs of the user group.
What are your plans after graduating and how would you like to
use your VM skills?
After graduating, I hope to engage in the construction of some user
interaction platforms in online stores. I will use the VM skills I have
learned to integrate with VR technology so that customers can enjoy
the process of shopping without going out. Just like I want to try
to port some stores’ VMs to online stores. Of course, it is just a
hypothesis.
We are proud to publish your work in the BDS VM Spotlight.
Please tell us a bit about a project.
This is the final homework of my second year of undergraduate. Due
to the epidemic, I can only present it in the form of concept pictures.

What was the brief for the project?
This is a showcase I made for a retail store. Most of the materials are recycled materials. Its outer and inner
gift box structure will be made of recycled cardboard. The semi-circle inlaid on the wall will use recycled
foam balls.
What was your thought process behind your solution?
My plan is mainly based on the pictures that some designers post on social media. Of course, not all of them
are window designs. For example, the external gift box-like scheme comes from the inspiration of a gift box
pavilion. The semicircle inlaid on the wall comes from a design that is a regular combination of semicircles
in different colors. These are some of my main sources of inspiration. As for the inner gift box around the
mannequin, I want to use an innovation in the form of an inner and outer gift box, and also to echo the
structure of the outer gift box.
What did you enjoy most about the project?
My favorite is the semicircle inlaid on the wall in this scheme. Because, I was here to test the effect of this
arrangement. I drew a two-dimensional painting similar to the current wall. In the process, I tried various
circles of different sizes, and also tried combinations of circles of different colors. In the end, I chose a scheme
I was more satisfied with and presented it in my window design.
This process of constantly trying, exploring, and researching became my favorite reason for this part.
What was the most challenging part of the project?
I think the most challenging part is still in the initial exploration stage of the project, such as how to choose
recyclable materials, how to find these materials smoothly, and how to ensure the quality of these materials.
These processes of exploration are often more difficult than the process of thinking about solutions. Moreover,
once in the process some key materials are of poor quality. I will be forced to think about other feasible
options. In this process, it will bring me a certain sense of frustration. I think it is my biggest challenge to
overcome all this and work hard to complete the project.

Seneca College’s
Sc hool of Fashion
Toronto
SIZZLE DESIGN
LONDON
InterIor DesIgn & WInDoW
DIsplay DesIgn servIces

Sizzle deSign london

Is a creatIve DesIgn stuDIo anD
Workshop that transfers your

The British Display Society is delighted to reach out to Carol Crombie who is the
Programme Coordinator of Visual Merchandising Arts at Seneca College’s School
of Fashion in Toronto.
“As Chair of the BDS, this is an exciting opportunity to make connection with
Seneca College in Toronto.” Iain continues “ The BDS offers an award to colleges
that operate a VM Course - the ‘Centre of Excellence Award’. Outside of the UK,
the BDS has Dublin College of Creative Arts and Nanyang Polytechnic School
of Design in Singapore as BDS Centres of Excellence. We are hoping that we
can work with Carol and her students over the coming months to support the
inspiring VM students.”
Over a Zoom meeting, Carol mentioned that she had recently taken on the
role of Coordinator for the Visual Merchandising program at Seneca College
in Toronto, Canada, after teaching in the programme for more than 20 years.
Her specialty is teaching drawing and design development, which includes
the creative process, the language of design, and the skill set required to
communicate design concepts.

vIsIon Into realIty. our specIalIty

& hanDmaDe
pIeces for any space.

Is to create unIque

We have a young, creatIve anD

enthusIastIc team that make the
most of your buDget.

CAROL CROMBIE, PROGRAM COORDINATOR
OF VISUAL MERCHANDISING ARTS AT SENECA
COLLEGE’S SCHOOL OF FASHION

Carol says “Skill development includes rough sketches for critique, to final coloured drawings (both
hand-drawn and digitally rendered) for presenting proposed ideas for approval. Students learn how
to research resources, source materials, create professional presentations, and explore the use of online
media for promoting visual ideas.”

Contact us
www.sizzledesignlondon.co.uk
Instagram: @ sizzledesignlondon
Info@sizzledesignlondon.co.uk
+447404052580

The college runs a two-year diploma program focuses on collaborative project-based hands-on learning.
Students learn the importance of display for design and as a visual marketing tool. They apply practical
techniques, and creative themes to present display concepts for showcases, windows, and online
merchandising. Studies also include such topics as the fundamentals of design, fashion forecasting,
prop construction, styling, lighting, and photography.
Their range of teaching faculty from the visual merchandising
industry ensures that the teaching content is relevant and
up-to-date. Practical hands-on experience is available to
the students through field placement participation in the
workplace. This not only enhances the student’s technical skills
but also provides valuable contacts for future employment and
helps prepare the students for a career in this rapidly-changing
retail industry.
Seneca College, Toronto, Ontario, Canada

www.seneacollege.ca

Seneca College’s School of Fashion
Toronto
Student: Grace Tasker
Tell us what attracted you to VM and why you decided to enrol in a VM course?
I’ve always had a passion for both art and fashion and VM seemed like a natural way to combine the two.
Digital marketing can be seen as a being increasingly more important than traditional visual
merchandising. Do you find VM to be still relevant to the future of retail?
I don’t think we can overestimate the value of the impact a strong visual display can have on a consumer.
VM not only creates an appealing visual but it also taps psychologically into a buyer’s needs and wants
and creates a narrative they want to be a part of. It’s also the harder to create that same effect in a digital
setting compared to a physical one.
Now that you are coming to the end of your studies, what did you find most valuable to learn
regarding VM?
I’m personally finding a lot of value in the skills I learned using computer programs such as Photoshop and
Illustrator to the point where I use them almost daily. In a world that has so much focus on technology it’s
amazing to have the ability to take the inspiration and design ideas I have and be able execute them into a
digital drawing. This gives you the ability to clearly communicate your ideas to your peers and clients. The
photography skills I also acquired have come in great use to many areas of my life, whether it’s shots of my
work to show clients or to use for keeping a strong social media presence.
What are your plans after graduating and how would you like to use your VM skills?
I plan on pursuing VM on a freelance level and hopefully getting the opportunity to share my work and skills
with a variety of different businesses and creative spaces
What was the brief for the project?
This project was the result of being tasked with creating a display with a colour theme.
What was your thought process behind your solution?
When thinking about colour in our daily lives the most obvious answer to me was to utilize paints swatches.
A paints swatch typically features multiple shades of one colours or that was the inspiration to style the
mannequins in monochromatic outfits of one colour with corresponding oversized paints swatch props.
What did you enjoy most about the project?
This project ended up being one of my favourites because it was one that came very easily and naturally.
From the design idea and creation to the installation, I was able to just have a lot of fun with it and create
something I really stood behind and was proud of.
What was the most challenging part of the project?
The most challenging part was the decision to wire the mannequins into the floor of the window and have
them be freestanding. To wire 3 mannequins can be a lot of work and I was trying hard to take care that they
all were positioned just right so you can still see all the details of the styling from all angles when walking
past this window. I think that decision really ended up paying off in the final result and that having them
be on mannequin plates would have taken the viewer out of the visual story.

Seneca College’s School of Fashion
Toronto
Student: Ingrid Oliveira
Tell us what attracted you to VM and why you decided to enrol in a VM course?
Design has always been an important part of my life and my personality. For me, VM was a new way that
I found to express my creativity. I’ve always been very picky, and detail oriented as a consumer and I often
felt that businesses fail in how they present themselves.
Digital marketing can be seen as a being increasingly more important than traditional visual
merchandising. Do you find VM to be still relevant to the future of retail?
Absolutely, in my opinion, VM is, more than ever, a crucial tool to support any healthy business to thrive. In
addition to merchandising strategies, VM can also design the consumer emotional experience and consolidate
the relationship with the brand. Digital marketing is the tool that makes sales convenient, but what creates
the bond between consumers and the brand is physical marketing. For me, they must walk together.
Now that you are coming to the end of your studies, what did you find most valuable to learn
regarding VM? Something you will always remember and want to share with others.
For me, there are many ways a designer can express creativity and design a space, but it is often intangible
and subjective. Through window dressing and VM instore strategies it is possible to get tangible results and
be able to analyse how that design is actually contributing to the business. This is gold.
What are your plans after graduating and how would you like to use your VM skills?
My goal now as a Visual Merchandiser is to design displays and props, but also take advantage of my
background in Architecture and Set Design to work with retail design and temporary installations such as
events and pop-up stores.
Please tell us a bit about a project. What was the brief for the project?
The briefing for this project was to represent the Spring season as the main theme, but without any
merchandise or brand. As a Brazilian living in Canada, my personal perspective of what that season means
has changed drastically. After a long period of freezing temperatures and confinement, spring is the shift
that everyone is long waiting for. It brings hope, plans, colours, and refreshes our reality. My goal with the
“Spring Breeze” display was to celebrate what the season is for me: movement and change. The wind
blowing away the flower dress is announcing that something new is coming. What was your thought
process behind your solution? We didn’t ́t have much time for preparation and set up, also our budget was
tight, so the materials I choose had to reflect that, like the premade petals and the wire structure.
What did you enjoy most about the project?
I love how it turned out, but personally the set-up part was the best. That window was on the main floor
at our college(in our clothing Boutique), and people were passing by during the entire installation. The glass
wasn’t covered, so people were stopping, taking pictures, knocking on the glass and telling us that they
loved it. It was amazing .
What was the most challenging part of the project?
Definitely, the execution part was the most challenging one. Building the structure and gluing almost 2
thousand faux petals was hard to complete in a short amount of time.

Seneca College’s School of Fashion
Toronto
Student: Jenn Minjeong Kim
Tell us what attracted you to VM and why you decided to enrol in a VM course?
Whenever I went shopping to buy something, I was overwhelmed by the number of interesting window
designs that caught my eye. I then discovered there’s a job called Visual Merchandiser that immediately
attracted me. That’s why I decided to become a visual merchandiser.
Digital marketing can be seen as a being increasingly more important than traditional visual
merchandising. Do you find VM to be still relevant to the future of retail?
Of course, VM is needed as digital marketing increases. The target of VM is to stimulate the desire of
consumption with a sophisticated visual effect. VM can easily be applied not only window displays but used
for digital marketing.
Now that you are coming to the end of your studies, what did you find most valuable to learn
regarding VM? Something you will always remember and want to share with others.
VM is not just about making something beautiful. And that it is temporary. A concern I have was once we
had finished our projects, there was a lot of leftover waste from our displays. Sustainability is one of the
most discussed issues now. I hope to develop designs with recycled materials and also consider how to
reduce waste.
What are your plans after graduating and how would you like to use your VM skills?
I’m planning to work for a fashion retail store - handling mannequins, coordinating merchandise, styling
fashion and using my organizational abilities and other skills I’ve learned in school. I will build up my retail
experience first, then apply to get a VM position
Please tell us about the project - TIE-UP STYLE
What was the brief for the project?
The theme was to create texture, so I thought layering images of an oversized belts could create an
interesting backdrop texture.
What was your thought process behind your solution?
I wanted to highlight the buckles on the handbag and belt accessories featured in the window, a popular
trend that season. So I decided to create an eye-catching but simple backdrop that didn’t overpower the
fashion.
What did you enjoy most about the project?
Creating the backdrop, drawing the lines and stitches with black markers. To add dimension, we drew some
lines thicker than others. We worried whether the lines looked horizontal, but it looked pretty good.
What was the most challenging part of the project?
The most difficult part was sizing and arranging. Our team had to figure out the proper size of belts and
buckles and which point should we use it.

Seneca College’s School of Fashion
Toronto
Student: Joy Hyebin Kimrecyle

The most challenging part was making the silver tube with paper and vinyl. It was difficult to
attach the silver vinyl onto the cardboard and the cardboard was not a stiff material to stand
on its own on the floor. By adding foam core plates on the bottom of the silver tubes, they could
be fixed on the floor. My professor suggested I use LED light sticks to make the silver tube props
stand out. As a result, the outcome looks way more fitted to the image that I wanted to show. At
that moment, I was reminded how lighting is such an important role in VM.
Project 2 – Fashion Accessories showcases - Joy Hyebin Kim, Seneca College

Tell us what attracted you to VM and why you decided to enrol in a VM course?
Before I came to Canada, I studied Art and Design in England. During my studies in London, I was
naturally introduced to the fabulous window displays of Harrods, Harvey Nichols, and Selfridges. Those
window displays caught my eye and inspired me to dream of becoming a visual merchandiser in the
future. After a few years, I got a chance to study in Canada. It was an inevitable consequence that I
choose VM as my major to study and pursue an education in VM at Seneca College.
Digital marketing can be seen as a being increasingly more important than traditional visual
merchandising. Do you find VM to be still relevant to the future of retail?
I am pretty sure that VM is still a vital part of the future retail, however, the traditional visual
merchandising of window displays will be not as valuable than visuals for digital marketing. Since the
arrival of COVID 19, the retail market has been changing significantly. Many retail companies in Korea
have decided to evacuate their shops and have started to hire people for online merchandising. Even
though the online markets are bigger than offline shops, VM is definitely needed for product sales
photography and marketing videos. Even though the way we sell merchandise is changing, it is still
needing to be visually merchandised.
Now that you are coming to the end of your studies, what did you find most valuable to learn
regarding VM? Something you will always remember and want to share with others.
While I was studying VM at Seneca College, I learned an important fact - small details matter. And to
create eye-catching attention, the most important thing is creating eye flow and balance within the
design. Visual merchandisers should have decisive eyes. A good eye can catch small details which I think
is one of the best qualifications to be a great visual merchandiser.
What are your plans after graduating and how would you like to use your VM skills?
In my curriculum, I could have some chances to work with using papers and recycled materials. It was a
great experience for me to create props with upcycled materials rather than new materials. Also, I felt
more satisfied with the outcomes that I could make great art visually and eco-friendly. It made me think
that I gave more messages to customers. Currently, I am having a summer vacation in Korea where is
my home country. I am on several projects related to upcycled materials here in Korea. One day, I hope
to work for an sustainable VM.
Please tell us a bit about a project. Project 1 – Hugo Boss - window display
What was the brief for the project?
This was one of my menswear projects. When I designed the window, I focused on metallic and masculine
vibes with a business casual look. The props that I used for this window are silver tubes. I was initially
going to buy a stainless pipe, but decided it was too expensive and not easy to cut and handle. Instead
I decided to make them out of cardboard and covered with silver vinyl.

What was the brief for the project?
My favourite element of design in window display is colour. The mood and feelings that colour
gives are huge. Sometimes it emphasizes brand identity and can a season’s mood.
This window is all about the colour of autumn. I chose 3-4 colours that represented 2019 Fall
colour Trends and then I used an abstract shape of backdrop pattern to mix the colours. The props
I used are organic mood materials.
Hanging branches and merchandise were not an easy part of this showcase display. Especially,
making it the look that bags are hanging. I struggled to hang the handbag and used super-thin
fishing line to keep things straight and parallel.
Even though I struggled a lot, (it was my first medium-sized showcase display at college), it was
my favorite one. I took a longtime to finish this display and learned a few lessons along the way.
When I have a chance, I would love to use colour as a theme again soon. Colour play is always
enjoyable and fun!

Seneca College’s School of Fashion
Toronto
DIOR-“Miss Dior” PERFUME Visual Merchandising
Arts program

Student: Judy Solakofski

Tell us what attracted you to VM and why you decided to enrol in a VM course?
I am attracted to being able to call on my talents and imagination to solve unique problems. I was looking
for a career where I could be creative everyday. I also wanted to avoid a standard working day and find an
environment where I could be continuously learning. I enjoy working with groups and turning ideas and
words into a visual language. All of these things are met with VM.
Digital marketing can be seen as a being increasingly more important than traditional visual
merchandising. Do you find VM to be still relevant to the future of retail?
Yes, more than ever. I actually think it would be to a company’s advantage to invest in more VM. It’s
more than just about displaying products. It is also about communicating a message to the customer and
appealing to their lifestyles and values. Customers expect a more sophisticated visual language. Digital
media has created a higher expectation with regards to how stores are merchandised, and products are
displayed. VM needs to meet and exceed this expectation.
Now that you are coming to the end of your studies, what did you find most valuable to learn
regarding VM? Something you will always remember and want to share with others.
Something you will always remember and want to share with others. For me, the number one thing is how
important and rewarding working collaboratively is, especially in a creative environment. Working in a
group motivates you and pushes you to be better.
What are your plans after graduating and how would you like to use your VM skills?
I want to work with a company that is interested in changing the face of retail. A value driven organization
with a dynamic team environment where my creativity can be maximized. The pandemic has created a
massive shift in retail and made future employment unpredictable. I have been focusing on finding ways to
stay sharp. I am taking online courses for new accreditations and I am constantly designing new projects
and posting on my Instagram account
DIOR-“Miss Dior” PERFUMEWhat was the brief for the project? Create a window design for women or
men’s accessories of our choosing. The main prop had to be made from paper Post-It-Notes.
What was your thought process behind your solution?
For this project we had to use Post-It-Notes to create our main decorative element. Personally, I wanted
to explore texture and depth and to use an established company with strong branding. I decided to use
Dior’s perfume”Miss Dior”.I did a lot of research on the branding of the company and the perfume for my
inspiration. Through that I came up with the idea of a hanging perfume bottle covered with paper flowers. I
also wanted to make a window that would be simple to install and reuse materials that I already had.
What did you enjoy most about the project?
I really enjoyed the process of figuring out how to make the flowers and the perfume bottle. What was the
most challenging part of the project? The most challenging part of the project was actually arranging the
curtain. The fabric needed a lot of steaming and careful placement.
Judy joined the BDS as a student Member May 2020.

VM must shift up a gear

We will likely see a surge in retailers and brands announcing reductions in headcount over the coming
months – a response to the fallout of global pandemic, and the resulting slowdown in retail sales. For
those affected (and VM will not escape), the initial impact will be painful. The
tide of change, however, is inevitable, and beyond any individual to stop.
The immediate focus will be on identifying ways to make businesses more
efficient. Ultimately, that will mean cost savings. It will likely also see workforces
become leaner. Some fear this will also result in existing teams being stretched
to breaking point. The informed, however, see this is an opportunity: not to
simply ask people to do more, with less, but to think and work differently.
But can the same (let alone, improved) levels of VM success, and sales growth,
really be achieved with fewer resources?
In short, the answer is ‘yes’, as world famous motorcycle brand, Harley-Davidson,
had begun to prove, even before the Covid outbreak. This time last year it
began the digitalisation of VM output. Keen to transform the way it shared
guidance on visual merchandising and retail policy for its iconic MotorClothes©
merchandise with its network of global dealers, it embarked on a program to
put retail best practice into the hands of its people, whenever and wherever
they work.
The result was an innovative new digital tool that is revolutionising how it manages VM across its 1,000
dealer locations. In order to engage a truly global audience, we implemented a visual-only approach,
minimising the need for language translation. Instead of relying on the spoken or written word, easy to
follow step-by-step animations were used to provide clear instructions and visual cues for ‘getting it
right’, along with a full, system-wide universal search tool.
An invaluable VM resource, it guides users
through essential VM content and in-store
presentation techniques. Dive into each area
and you’re presented with a vibrant mix of
detailed images and more than 40 “Show Me
How” video tutorials. All this was designed
to help people, regardless of their skill level,
to create the perfect showroom experience
– productively, repeatedly and consistently.
These cover everything from how to get a
‘focal point’ right for merchandising to
effectively setting up event space during
seasonal promotions.

Far from undermining the importance of VM and, more specifically, the skills of those individuals who know how to
do it well, it is also important to see the bigger picture. The discipline of VM itself must not be allowed to go to the
wall. The work must go on. Even if, in the short-term, that means accepting that the specialism is democratised –
delegating responsibility, and handing the keys over, where required, to ‘non VM experts’ in order to ensure that its
vital role in driving sales isn’t diminished.
The digital VM tool has helped H-D to reduce costs associated with supporting VM implementation – saving
thousands of hours each year. Designed for use “on the go”, its dynamic user experience removed barriers to
adoption in a single swipe and is redefining the way VM policy updates and remote training are delivered. It
really is a master-class in how to improve capability and compliance. Keeping everyone connected with the right
information, developing core VM skills, and achieving consistent in-store presentation across Harley-Davidson’s
entire international franchise dealership network.
It’s also an example of how British companies, like Visual Thinking, are leading innovation in VM around the globe.
A fact that both myself, and the entire team, are rightly proud of. It’s game-changing potential has also been
recognised by others: the project for Harley-Davidson was recently shortlisted for ‘In-Store Technology of the Year’
at the Retail Systems Awards 2020. The winners will be announced in October. I’m keeping our fingers crossed: I
hope the British Display Society community will for us too.
To discover more about our digital tools or to discuss specific project needs, you can get in touch with me at karl@
visualthinking.co.uk or call +44(0) 20 8050 6028.
Karl McKeever is the founder of Visual Thinking, and an Honorary Fellow of The British Display Society

www.visualthinking.co.uk

London’s new
‘Homeware Destination’
has arrived!
This store overhaul is part of the four year £200m plus
covering 160,000 sq ft showcasing 138 brands from
Britain, Europe and further afield.
So many boutiques and so much merchandise all
under one roof makes for easy and inspiring homeware
shopping across many price categories. There are
familiar High Street Brands such as The White Company
to cool, flash and funny designer favourite Fornasetti,
through to Linley, Meissen, Wedgwood, Etro and Dior to
name a few.

Selfridges has launched a
new sustainability initiative Project Earth.
Project Earth wants to reinvent retail by working together with
brand partners to address the materials used in products to shop
sustainably, according to Selfridges. Anne Pitcher, Selfridges Group
Managing Director said in a statement: “We firmly believe evolving
the way we do business and supporting change in the way people
shop is essential to building a more sustainable business”
Sustainability sits at the heart of the business and the store. It is
an ambitious new sustainability project, which asks brands to meet
strict new sourcing standards.
By 2025, the most environmentally impactful materials used
throughout the business will come from certified, sustainable
sources. In line with this, Selfridges aims that by 2030, they are going
to reduce the carbon impact of their purchased goods by 30 percent
from a 2018/2019 baseline. Selfridges is also in partnership with The
Woodland Trust, WWF and Zoological Society of London.
Selfridges is committed to responsible sourcing, so you have the
power to make more sustainable choices. By working closely with
their brand partners, they find the best sustainable products.
Shopping our Project Earth collections is just one small way customers can make a difference too.
Let’s change the way we shop.
Join the store to discover the most exciting design innovations, retail concepts and thoughtprovoking ideas in sustainability, as they launch a series of new commitments set to radically
change our business with the launch of Project Earth. From online events to inspiring interviews
and positive everyday solutions – discover it all at Selfridges.

Selfridges Food Hall
recyle

The iconic Selfridges Food hall has something to tickle everyone’s taste buds. So, if
it’s a seriously good bottle of red you’re after, a luxe food hamper gift or just a tasty
little chocolate pick-me-up, you’ve come to the right place.  
All manner of edible treats can be found in the feast fest that is Selfridges Food Hall,
the larder of this London  department store.
Selfridges Project Earth campaign continues in the stunning Food hall with hanging
graphics educating customers about the campaign.
The main focal point as you walk through the Foodhalls is the well stocked fixtures
of gourmet delights. The range has been handmade by artisans and designed with
sustainability in mind. From vegan recipes including Bakery to Super Seaweed to
Earth-Conscious Coffee & Chocolate.
It’s a feast!
In the centre of the Foodhall, a huge dried floral arrangement hangs in the ceiling
dome.

The Royal Academy of Arts
adapting to new ways of visual Merchandising

recyle

For many years I have been responsible for the
VM and design concepts for retail and exhibition
shops at The Royal Academy of Arts. Art and
design are my passion, so I feel extremely
fortunate to have worked on a regular basis for
many of the major art galleries and museums on
their VM developing new and exhibition shop
concepts. The shops here have always been very
successful and made huge amounts to contribute
to supporting the costs of future blockbuster
shows.
When the doors closed suddenly on 23rd March
due to lockdown, plans were being made to
install a Gaugin exhibition shop which was due
to open the following week and the shop in the
main building supporting an extremely popular Picasso exhibition was
performing above expectations.
After 4 months of closure social distancing plans and procedures were
put into place to ensure that the shopping experience was as safe as
possible to allow the Academy to open again. This proved to be quite a
challenge considering product density and customer flow, it now also
became necessary for all visitors to book a slot even to visit the shops
and restaurants.
As the main shop has fixtures that would not enable safe social distancing,
we decided that the best plan of action would be to use tables in the
area outside the main shop for a small selection of merchandise and
keep the shop closed off but still visible. The shop would now be viewed
like a shop window and visitors are able to ask staff to get any items
requested in order to cut down on the contamination of merchandise.
It was recognised at this time of not knowing how people would feel
about shopping that it was important to be flexible and reactive to
their needs, layouts did have to be adapted a couple of times in order
to establish systems that worked in the best way for safety and to gain
optimum sales. Feature display areas were increased through the main
shop to create interest and engage visitors from the doorway.

Fun yet informative graphic messaging has paid a huge part in
giving returning customers confidence that all guidelines are
being respected whilst retaining the RA’s quirky and unique
brand identity.
The new exhibition shop in another part of the building was
treated in the same way. I had small flexible modular fixtures
constructed that could easily be moved around public areas
to create various layouts. Simple VM that is easy to shop on a
one-way system that customers are invited to join has worked
well whilst still being able to present merchandise in a way
that feels like a Parisian market with contemporary baskets
of dried flowers to the sides of fixtures. I am sure many have
experienced the slightly soulless feeling that is present in many
shops at the moment, but I have found that including flowers
and plants within the spaces has helped hugely to breathe life
into areas. Thankfully this theme worked well for the Gaugin
offer.
I am confident that although the shift to online shopping has
increased when things begin to get back to the new normal the
need for visual merchandisers to create theatre and enhance
the shopping experience will be required more than ever.
Jane Le Bon FBDS owner of Jane Le Bon Creative
VM Installations | Window display | Events | Online styling

www.janelebon.com

Saks
F i f t h Ave n u e , N ew Yo r k

These stunning window concepts were recently launched at Saks Fifth Avenue in New York.
This special window installation commemorated the renovation of Saks Fifth Avenue’s famed
women’s shoe floor, 10022-SHOE. To celebrate its completion, we wanted to create a display that
would highlight the premier brands and unique shoe styles available on the new floor in a fun and
elegant way. We opted for a polished marble look and played with scale throughout the windows
in order to simulate contemporary sculptures with a modern approach. By adding bold colours that
spoke to each brand, we were able to create ambiance and depth throughout the windows. We also
added iridescent borders to complement the dichroic escalator located on the main floor of the Saks
flagship store.  
With thanks to Raylin Diaz – Visual Windows Director at Saks
Photographs courtesy of Luis Guillen

Ada and Albert
recyle

I had such pleasure recently helping out a local charity for
disadvantaged children, Ada and Albert, when they needed their
window professionally dressed. I had a wealth of props in my studio
that I was able to use for this tropical theme and was happy to
donate the palm tree to such a good cause. Even though this was a
voluntary role, I still applied the same attention to detail as for any
paying client. It was even more amazing knowing that I had been
in this very same shop 30 years before dressing the windows for an
exclusive children’s wear shop – how time flies when you are having
fun!
Liz Johnston FBDS

The Great North Yorkshire Moors

Nature does not stop – not even for Covid19!

I’m lucky enough to live in Yorkshire where there are so many wonderful towns and villages with beautiful,
independent shops serving both locals and visitors alike. Many of these businesses are relied upon for everyday
shopping and communal support, and Thomas the Baker is no exception - a local business with over thirty
bakeries supplying not only fresh bread and bakes, but flour and yeast for customers during lockdown too.
Their bakery in Helmsley has a delicatessen attached and understanding how to dress their windows had proved
challenging, and quite alien to their usual layout of tray bakes. They approached Made You Look! and we
taught them the basic principles of display, layout, grouping techniques, where to find inspiration and so on, and
they have created some lovely displays which are now fuller, exciting, and creating more impact and of course
attracting sales.
However, during Covid19 Thomas’ was really pressed for time, so I was invited to help them with their summer
windows, so working through the night to keep safe we were delighted to help.
Many of you will appreciate how stunning the Moors are this time of year, and this needed representing in
their displays especially for the Butcher’s window as the shooting season or ‘Glorious twelfth’ was about to
start - part of the local heritage. You can see from my background photographs where the inspiration came
from, and by using hessian to cover the panels, moss, rocks, grasses, heather, and bilberry - style props, crates,
hampers, fake foods and some genuine shooting gear, we created four displays all with local produce – oils, jams,
chutneys, biscuits, gins and vodkas, eggs and of course meats.
These windows have proved especially popular and the comments have been pouring in – along with sales too, of
course. Yet many of the props can be re-purposed and dressed differently as the seasons progress.
We can teach you these basic skills in our new, forthcoming ‘Display Basics’ online course, so do please register
your interest with admin if you’d like to find out more!
Helen Goodwin FBDS
Made You Look!
Vice Chair - British Display Society

Kathleen Smithre-

Making my own props is a very freeing process, anything is
possible. One of my favourite Christmas creations was a reflective
gold geometric reindeer. Cutting the silhouette out of foamboard
using my ever trusty scalpul. Then layering on the many different
triangular shapes of mirrored gold vinyl to form shapes of the
body, face and antlers.
Also last year illuminated handcut silhouettes of Hythe High St.,
it took what seemed like an age, but loved the outcome. Again
with my trusty scalpel I looked up many images of the iconic
buildings of the High St. that made it recognisable, measuring
the width of the window I assessed how many I could fit so they
could be seen. Then I began the big cut, adding silhouettes of
Christmas trees anchoring each side. My client loved it and so it
made a demand.
For house of beauty I made giant flower lays out of stretchy
florists crepe paper and spray paint. Hand cutting and stretching
each petal, glueing together, then spray painting the edges to
make it as close to an original as possible. It ended up 30ft long.
Also I have made a cardboard piano and double base for a
Paul Mitchell window, that was so much fun. But my favourite
Paul Mitchell windows that I created are a giant film roll with
fake balloons summer window and a pet shampoo January reveal.
In all my favourite medias, paper, foamboard, paints and fabric.
I think its helps to find your niche, or USP. Mine is large props,
which occasionally I have to bring staff in to help as they end up
larger than imagined. Everone has their own style that is unique
to them.

http://colourstylefit.wordpress.com

Does your company supply the Retail
or Visual Merchandising industry?

Are you working
in the Visual Merchandising Industry?
Is it time to push your
Visual Merchandising Career?

MANNEQUINS · SHOP FIXTURES · SIGNAGE · GRAPHICS
DISPLAY PROPS · STORE LIGHTING

By becoming a Corporate member
you will receive unlimited FREE
advertising on our Social Media
sites along with advertising in our
VM Spotlight E-magazine which has
a worldwide distribution of 1.9m
people in the Retail and VM industry.
It’s a great way to network with
others in the business, advertise and
showcase your goods and services,
which in turn will help the BDS
promote and support VM.
The BDS is also a registered charity
with the aim of promoting standards
in education. We would welcome
your contribution to support and
maintain standards in VM and related
professions.

BY: HOL GROUP
Piccadilly female mannequin range shown at
the VM & Display Show 2019

Then why not become a Corporate Member?

So why not join The British Display Society TODAY!

Let’s keep retail and visual
merchandising alive!
Introductory Offer:

FIRST year membership only
£150 - Subsequent years £200
www.britishdisplaysociety.co.uk
enquiries@britishdisplaysociety.co.uk

follow us...

Membership has the following benefits:
• The opportunity to network with other VM Members
• Your details will be added onto the BDS database if you are seeking
“freelance work”
• A right to attend and vote at the BDS Annual General Meeting
• The opportunity to join the BDS National Council
• The opportunity to have your work published in the VM Spotlight
magazine
• The opportunity to have your work published on our Facebook page
• Enhance your professional standing with letters after your name!
• Use of the BDS Logo on your CV and in your Portfolio

BY: HOL GROUP
Westminster furniture range which is
available for purchase or hire

Fashion is epidemic
living in Pandemicecyle
The world fashion derives the French <façon> denoting the process of making
something, creating a particular shape and material.
Fashion is not a style, it is the process according to which style replace each
other.
Fashion is a lightning-quick epidemic that forces different and antagonistic
persons all to obey the same mysterious order, to submit themselves to new
habits which overturn their old ways of life, up to the moment when a new order
arrives.
Fashion can be a kind of language that individuals can somehow use to make
statements with their outfits.
Fashion is another way to express signs and thoughts.
Mar expresses her thoughts through a beautiful woman illustrations converted
to real 3D faces made by reused off-white cloths. Mar’s message relates to
the state of living now. The needs to physically tap ourselves and cover part
of our face. Doing that we mostly lost the sense of being present, closing our
eyes and just transporting to our beauty dreams. In that dreamy world, Mar
feels free and in peace. Mar’s world leads to a few rules. All they are part of
her Manifesto. Open your heart and connect deeply with nature! Value every
single piece on Earth! Explore yourselves and become innovative, full of love!
Change your lifestyle because we need fewer things inside to make us happy,
few things outside to regulate our mood and our behaviour! Change the world
to make a difference! Convert every single piece in your home and clothes in
multifunctional! Be creative! Discover how you can live with better quality
thinking in green, thinking sustainable!
Mar connects fashion language to nature because Mar believes it helps us to
become more creative, intuitive and abundant. Fashion can help us to move, to
vibrate, same like nature. When we dance, we feel alive. Fashion can have the
same effect on us; it helps us experience the pulse of life, the rhythm of nature.
We need to find ways to keep the excitement, which comes from fashion without
compromising nature. That is for Mar being sustainable or thinking in green. The
last project of Mar is full of details connected to the Earth – the colours, white
and blue, sky and sea, shelves and stones, raw materials and hand sewing, future
vision and universe aspects.
Closing the thoughts about fashion language, nature and sustainable living, Mar
wants to pass the message of expressing yourself through every kind of language
related to fashion, art, etc. Because Fashion is art. Fashion is a language. Fashion
is you and you are nature.
Margarita Ivanova ABDS margo.m.ivanova@gmail.com

SALES EXECUTIVE
NEW BUSINESS DEVELOPMENT MANAGER
Looking for a new challenge?
Would you like to be part of a rapidly growing creative production
studio, specialising in fabricated sustainable products for multiple
sectors.. predominantly the retail sector ?
Whether its POS, bespoke packaging or 3D VM and event display,
we truly work magic with sustainable materials and with the current
climate as it is, you can understand why we are currently making a
lot of noise in this environment.
Well.. this could be your chance as we are currently looking for a
New Business Development Manager to work with us and be a part
of dedicated team!
This will suit individuals who are incredibly driven, hard working and
confident at generating sales, and in turn will be rewarded with a
great commission (commission rates range between 10-15% of net
profit, subject to negotiation).
This will lead to a full time position and potentially the chance to run
a sales team with management and directorship opportunities.
If you are interested, please, either contact me directly, or, email your
detail and CV to:

hello@projectworks.london

We look forward to hearing from you.

CREATIVE DOWNLOAD
VISUAL MERCHANDISING CONSULTANCY

MAD ABOUT DESIGN LTD
CREATIVITY REQUIRES A BIT OF MADNESS

In this tough market, retailers need to
create the right shopping environment
that reflects their Brand to ensure that all
important customer experience. From
shop fronts to window displays to interior
visual merchandising, product layout and
focal points around the store, Creative
Download will ensure that creativity is
balanced with the commercial
requirements of your business.
Creative Download was launched by Iain
Kimmins; a Visual Merchandising
professional with an outstanding history in
the industry. His career includes the
department stores Harrods and Selfridges
in London and Tangs in Singapore. He has
also worked on projects in Shanghai, New
York, Saudi Arabia, Dubai and Switzerland.

Window Concepts
Visual Merchandising
Retail Design
International Work
Store Set-Up & Openings
VM Guidelines

www.creative-download.co.uk

hello@creative-download.co.uk

We’re a multi-award winning retail design team. We support our clients in our
own unique way, by drawing stuff, doing stuff and making stuff. Our aim is to
create retail spaces that pop, windows that zing and experiences that zap!

Draw

Do

Make

SAY HELLO
t:+44 (0)20 3598 3138
www.themadpeople.com
@madaboutdesignltd

@madltd

MADLTD

madltd

BARBARA CHAPMAN
Visual Merchandising & Styling Consultancy
https://freelancevisualcreativeconsultant.co.uk
I am an experienced creative visual merchandising consultant, with
both a highly creative and sound commercial mind.
With stores now beginning to re-open once again, do you need help
getting your windows and In store visual merchandising back to
looking their very best? We can visit you in stores or we also hold
on-line training sessions if that works best for you and your business.
These can also benefit students missing out on lessons due to the
current situation. Or maybe just if extra tutoring is required. I can
write bespoke training sessions to meet your individual business
needs, whether if fashion or home?
I can be flexible and pro-active and work within your budgets helping
to re-start your business. Now that we are gradually moving on from
this crisis, customers WILL want to come back into our stores and
enjoy shopping once again. It is up to us to plan how we can do this best and to create the exciting
and inspirational retail and e-tail experiences which they will undoubtedly crave.
I can help your business with the design, project management, installation and styling of your
windows. Visual Merchandising in store, and the styling and layout of your online product.
I also have a wealth of experience in collating VM packs and guidelines, holding workshops and
mentoring and lecturing, all within VM. I have also recently been made a member of the Exec board
and a fellow of the British Display Society.
I believe that visual merchandising can achieve commercial success, by inspiring customers through
innovative, creative and unique brand experiences. Using skills in creative conceptualisation, project
management and both old school crafting and hi-tech execution, I deliver unique and motivating
retail environments.

For a while now I have been promising you the NEW Basic Online Course
which is a quick introduction and outline to Visual Merchandising and
Display Styling. Done in your own time and at your convenience, it teaches
you all the key steps needed to create eye-catching displays.
It will be an excellent addition to any other arts course, individuals, those
already in retail or maybe anyone who sells online and needs their product
to look fabulous, but the list doesn’t stop there as you may just fancy
learning something new!
It is also a prequel to the BDS longer, in depth online course which is being
updated by my colleagues too…the finishing touches to both are being
finalised now and should be on sale in our next VM Spotlight magazine!
We would love you to register your interest for either course, so please
email:Administration,
Administration,British
BritishDisplay
DisplaySociety
Society so you’ll be the first to know!

…

Like many of you, due to Covid19 Made You Look! is still office-bound, yet
this is the perfect time to be pulling ideas together not just for now, but
the future too. You may be glad of our help and by using technology we can
support you…

•
•
•
Helen Goodwin - Vice Chair & Director BDS & Owner Made You Look!

www.madeyoulookmadeyoustare.co.uk
www.madeyoulookmadeyoustare.co.uk
Please get in touch or view more of my work at

https://freelancevisualcreativeconsultant.co.uk

Insta @babscreates

BDS VISUAL MERCHANDISERS’ DIRECTORY

Barbara Chapman FBDS
VM Consultant
I am an experienced lecturer in
VM and also offer comprehensive
training sessions in all aspects of
visual merchandising.
freelancevisualcreativeconsultant.co.uk

Colour Style and Fit
Bespoke Window, props and
interior designer

Colourstylefit.wordpress.com

Mags McAlpin FBDS

Made You Look!

Northern Ireland’s premier retail
consultancy providing bespoke
services and training in visual
merchandising, event dressing,
customer service & consumer
experiences

Helen Goodwin FBDS
York

Learn the basic art of Visual Merchandising
and Display broken down into jargon-free,
simple steps

www.creatingretailmagic.com

www.creative-download.co.uk

Windows,VM, Store interiors
/ Retail Design, Exhibitions,
Coaching, Training, Product
Launches, Store Set-Up &
Openings, Store Events, Online
Consultant.

www. designcounty.co.uk

Kat Maclennan ABDS

Visual Merchandising strategy,VM
implementation, window display
design and VM training for store
teams.

www.dottodot.work

www.mdn-vm.co.uk

www.madeyoulookmadeyoustare.

Silvia ChiallI LBDS
Iain Kimmins FBDS
Store Presentation and Visual
Merchandising are the first brand
ambassadors and the gate to a
customer journey and experience

MDN Display and Design Ltd
Michelle De Neys ABDS
Visual Merchandising, Window
Design & Install, Events,
Exhibitions, Creative Consultancy,
Graphic Design & Viny

Monstera Visual
We maximise sales and brand
impact by reimagining space,
repurposing display prop’s and
re-merchandising built from 20+
years in industry.

www.monsteravisual.com

Puchero en Londres

We are the first London visual
merchandising and design trends
Agency exclusively for the
Spanish market.

Liz Johnston FBDS
My 40yrs experience covers
styling windows, interiors and
venues Kent, Surrey, Sussex and
Greater London

www.pucheroenlondres.com

So why not join the BDS today
If you are a VM Student, then membership is just £20 a year
If you are a professional or freelancer, then Associate Membership is £40 a year

HRH Creative

Harriet Rudman-Hawkins ABDS
An Oxfordshire based Creative
Graphic Design agency
specialising in Fashion & Retail
www. hrhcreative.co.uk

Jane Le Bon Creative
Jane Le Bon FBDS
VM Installations | Window display
Events | Online styling

Luke Searle ABDS
reelance Visual Merchandiser.
Bristol based but extensive travel
all over UK and Europe.

www.janelebon.com

www.lukesearle.com

BDS CORPORATE MEMBERS

Antalis
Europe’s leading distributor of
paper, packaging, solutions and
visual communication products for
professionals
Gateway House, Bardon Business
Park, Interlink Way, Bardon Hill, West
Coalville, Leicestershire LE67 1LE

bbrown
Display Materials
Head Office – Zodiac 2, Boundary Way,
Hemel Hempstead,
Hertfordshire HP2 7SJ

www.antalis.co.uk

www.bbrown.co.uk

Harlequin Design
London

Hol Group

Unit 2 Eastman Way
Pin Industrial Area
Stevenage
SG1 4SZ

www.harlequin-design.com

Intercontinental Group
of Department Stores
IGDS is the largest Association
for Department Stores worldwide,
providing support to 40 leading
Department Stores around the world.
Birmensdorferstrasse 55
Zurich,
Switzerland 8808

https://www.igds.org

A modern approach to Visual
Merchandising
103 Kings Cross Road,
London WC1X 9LP
United Kingdom

http://hol-group.com

Made You Look!
Helen Goodwin FBDS
York

Learn the basic art of Visual Merchandising
and Display broken down into jargon-free,
simple steps

In this tough market, retailers need to
create the right shopping environment
that reflects their Brand to ensure that
all important customer experience.
From shop fronts to window displays to
interior visual merchandising, product
layout and focal points around the
store, Creative Download will ensure
that creativity is balanced with the
commercial requirements of your
business.

www.creative-download.co.uk

Gill Segar
Wallasey, Merseyside CH45 6TN UK

http://icatchadisplay.co.uk

Project Works London
Northbanks

Peluca Studio

Retail Design Agency
67 Grosvenor Street
London W1k 3JN

Bespoke wig and makeup for
mannequins
London, Haringey UK

www.northbanks.co.uk

www.pelucastudio.com

Shimmerwalls

Sizzle Design London

We offer an extensive range of high
end fabrics and products to suit a wide
range of Visual Merchandising needs
and style.

Sizzle Design London is a creative
design studio and workshop specialise
in Window Display Design and making
Handmade Designed Pieces

www.shimmerwalls.com

www.sizzledesignlondon.co.uk

https://projectworks.london

VM and Events
Mad About Design
Retail Design Agency
12 Melcombe Place, London .
Postcode - NW1 6JJ.
Tel: 020 3598 3138

www.madeyoulookmadeyoustare.co.uk
www .themadpeople.com

Specialising in the skills of visual
merchandising and events offering
services to assist in presenting and
promoting of products by combining
environment and space into stimulating
displays to encourage the sale of
product.
The Old Coach House, Garden Lane,
Chester CH1 4en

www.vmandeventsltd.co.uk

Specialise in creative visual
merchandising ideas.
From concept development to
production
Unit 12 Shakespeare Ind. Est.,
Shakespeare St., Watford,
Herts, WD24 5RR

Seamless, co-ordinated international
retail display installations with tailor
made solutions.
Unit 6 Mercury Park, Mercury Way
Manchester, M41 7LY UK

www.100percentgroup.com

Liz Johnston FBDS
Kent, Surrey, Sussex and Greater
London
My 40yrs experience covers styling
windows, interiors and venues
Mobile: +44 (0) 7775 725435
E-mail: liz@strictlyvisualdisplay.co.uk

Meet The BDS Team
The BDS Management Team comprises of experienced Visual Merchandising professionals and experts in the
industry, who also volunteer their time to manage the BDS.
It is their passion and enthusiasm for VM and Store Presentation that drives the industry to maintain standards
and ensure Visual Merchandising is not a dying art.

Director & Chair: Iain Kimmins FBDS

Iain is a creative Visual Merchandising Executive within the Display & Visual
Merchandising Industry with over twenty years’ experience. He has worked for
London’s top department stores including Harrods and Selfridges as well as Tangs
in Singapore. Having studied with the BDS he started his career as a Junior VM
progressing up to Head of Visual Merchandising. He has worked on several freelance
projects in New York, China and Saudi Arabia and now runs a Visual Merchandising
Consultancy called Creative Download.
His passion and enthusiasm for retail is not only about being creative with all kinds
of merchandise, concepts, brands, events, but being commercially aware for the retail
sector.
creative-download.co.uk

Director & Vice Chairman: Helen Goodwin FBDS

Helen studied with the British Display Society in the heart of London’s West End
back in the early 1980’s. Her first job was as part of the display team for DH Evans
in Oxford Street handling a wide range of merchandise in the windows & interiors.
Following this she started her own Visual Design Consultancy in London, then moved
the business to York continuing to design & install window displays up and down the
country.
Due to a demand for display training Helen created ‘Made You Look!’ where she
passes on her knowledge and experience to those wishing to learn the basic skills
of display. Alongside Janet they work with Business Improvement Districts, Councils,
Independent retailers and various other groups helping businesses to look their best
at all times.
madeyoulookmadeyoustare.co.uk

Director: Liz Johnston FBDS

Liz has worked in the Visual Merchandising industry for almost 40 years and has
been a freelance stylist since 1982. She studied at the College for the Distributive
Trades in London from 1975 gaining her qualification through the BDS. She went on
to work for Russell and Bromley in the West End, Simpson’s of Piccadilly, and Heal’s
gaining a wealth of experience and enabling her to take her skills in to retail shops
and exhibitions. She is passionate about bright colours and detail, and helping the
local high street retailers by using her vast experience in guiding them to achieve the
results they seek.
liz@strictlyvisualdisplay.co.uk

John Abbate FBDS

John Abbate FBDS, with international experience in visual merchandising and retail
store design, is passionate about retail and how to find solutions in this ever-changing
market place.
After 20 years of working for such brands as, Ralph Lauren, Levis & Alfred Dunhill,
in America & Europe, he then moved to Shanghai; starting his own retail consulting
agency, John Abbate Studio, was Visual Merchandising professor at Mod’Art and then
Creative Director at Design Overlay retail design agency.
Returning to London, John joined Northbanks (http://northbanks.co.uk), a retail
design agency, using his experience to help brands develop and implement their retail
identities. Also a member of Save the High Street, he has joined the BDS to support
retail through VM.

Assistant treasurer Nigel Fisher ABDS

An IT professional since 1979 Nigel has for the last 20 years been producing web sites
and shopping carts for small businesses. It is his belief that the use of web sites for sales
moves the internet firmly into the VM and POS arenas. The BDS should be promoting
excellence within web sites as well as on the shop floor, enabling the BDS to address the
entire sales material of any retailer. Nigel also engages in developing exhibition stands
for his own business and in connection with his hobbies.
Having for many years hosted the BDS web sites and supported and developed the internal
systems Nigel joined the council in 2013 intent on further supporting the BDS as a whole.

Janet Billings FBDS

Janet studied with the British Display Society back in the early 1980’s. Janet started
working for a company designing and building props for use in window displays for
Debenhams, Selfridges and Harrods. In 1985 she set up her own Display Company offering a
full service, from design through to installation of exhibition stands and window displays.
Janet has worked for an extensive range of clients from small independent retailers to
large national companies both in the UK and abroad, Wedgwood & Portmeirion being
just two of them. She works alongside Helen in ‘Made You Look!‘ with BIDs, Councils,
Independent retailers and various other groups helping businesses to look their best at
all times.

Edward Stammers MA, PG Cert

Edward is the Programme Director of Fashion Marketing and Branding at the London College
of Fashion and has an MA in Fashion Retail Merchandise Management and PG Cert in

Education. Edward worked in the visual merchandising industry for twenty-five years,
managing global visual merchandising and marketing campaigns as Design and Project
Manager for Rootstein Display Mannequins. Current research interests centre on the
function and perception of the mannequin form and the challenges regarding the use
of mannequins within the fashion retail environment as a result of the increased use of
in-store digital technology.

Barbara Chapman FBDS

Barbara is a highly experienced and creative freelance VM running her own creative
consultancy.
She brings an understanding of how to deliver brands across every touch-point within
the retail environment – windows, in-store, press shows, launch parties and styling.
She believes that visual merchandising can achieve commercial success by inspiring
customers through innovative, creative and unique brand experiences. Using skills in
creative conceptualisation, project management and both old school crafting and hi-tech
execution, she delivers unique and motivating retail environments whilst still bringing
sound commercial sense to every project.
She has worked with many luxury brands including Selfridges, Burberry, and Mulberry,
and on the high street, Oasis, M & S and Jaeger.
She is also an experienced Associate VM lecturer and trainer.
https://freelancevisualcreativeconsultant.co.uk

Paris Tsoulfas FBDS

Paris is a passionate and professional VM working in luxury retail and has over 15 years
experience in the watch and jewellery industry. With a background in interior design he
attended the University of the Arts and studied their Display and Presentation course.
He has an ongoing passion for in-store customer service and specialises with display
lighting.
For one particular jewellery brand he had the responsibility for the U.K. and Ireland
stores. He also collaborated with all the major department stores (Harrods, Selfridges,
Fenwick and House of Fraser) on their indoor displays and window dressing too as well
as organised many marketing and press events.
He has also created many set-up projects in France, Germany and Italy.
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Dedicated
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Welcoming Visual Merchandisers
and companies to join us.
See our website for all the benefits of
membership
Lets keep Visual Merchandising alive
& kicking in this modern retail world
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