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Welcome from the Chairman
As another year draws to a close, it has been quite an eventful year in terms of retail and
the BDS.
The BDS exhibited at the VM & Display Show at The Design Centre earlier in the year
which was very productive. It was good to increase our membership with both individuals
and corporates signing up. We will definitely be exhibiting at the 2020 VM & Display Show.
Visual Merchandising is a very unique industry, so we can all support each other as we all
have different skill sets to offer the industry. Log onto our website and become a Member.
www.britishdisplaysociety.co.uk

In terms of retail, sadly as a country, we are no further forward with Brexit and this is still very much the talking
point with so many retailers I talk to. Retailers are finding it hard to plan and forecast until the final outcome of
Brexit. Having said that, over the past few weeks, I have seen some great Christmas concepts and stores are
really pushing the boat out and the using the power of attraction when it comes to winning those all important
Christmas shoppers. Retail is tough at the moment, and yet despite the negativity in the press, many retailers
have certainly stepped up with their store presentation. Given the tight VM budgets, many have created
exceptional concepts which are a pleasure to see.
I would like to welcome Liz Johnston as a Director of The British Display Society. Liz has been on the BDS
team for a number of years and like the rest of the BDS Team, she is very passionate and enthusiastic about
the industry.
Liz had worked in the VM industry for nearly 40 years. After training, Liz worked at Russell & Bromley,
Simpsons and Heals. Liz now runs her own visual merchandising business Strictly Visual Display.

In September we held a Network/Social
event at The London College of Fashion.
The evening was a huge success and well
supported by VM Students, VM Professionals
and Corporate Members. It was a great
evening with lots of networking and career
opportunities.
Our guest speakers, Karl McKeever, Paul
Symes and Kerry Meakin, gave superb
presentations.
Karl and Paul were awarded “Fellow of The
British Display Society” for their work and
continued support in the VM Industry which
spans many years.

“It is a pleasure to be asked to become a Director
of The British Display Society” says Liz. “I don’t
think I have met anyone quite like Iain with his
commitment and dedication to the VM industry,
and I look forward to driving the BDS forward
with our members and training courses”

On behalf of The British Display Society
and my team that help me run this great organisation,
I would like to wish all our Members
a Merry Christmas and a Happy New Year.
Iain Kimmins
Chairman

Meet The BDS Team
The BDS Management Team comprises of experienced Visual Merchandising professionals
and experts in the industry, who also volunteer their time to manage the BDS.
It is their passion and enthusiasm for VM and Store Presentation that drives the industry to
maintain standards and ensure Visual Merchandising is not a dying art.

Director & Chair: Iain Kimmins FBDS

Iain is a creative Visual Merchandising Executive within the Display & Visual
Merchandising Industry with over twenty years’ experience. He has worked
for London’s top department stores including Harrods and Selfridges as well as
Tangs in Singapore. Having studied with the BDS he started his career as a Junior
VM progressing up to Head of Visual Merchandising. He has worked on several
freelance projects in New York, China and Saudi Arabia and now runs a Visual
Merchandising Consultancy called Creative Download.
His passion and enthusiasm for retail is not only about being creative with all kinds
of merchandise, concepts, brands, events and merchandise but being commercially
aware for the retail sector. creative-download.co.uk

Director & Vice Chairman: Helen Goodwin FBDS

Helen studied with the British Display Society in the heart of London’s West End
back in the early 1980’s. Her first job was as part of the display team for DH
Evans in Oxford Street handling a wide range of merchandise in the windows
& interiors. Following this she started her own Visual Design Consultancy in
London, then moved the business to York continuing to design & install window
displays up and down the country.
Due to a demand for display training Helen created ‘Made You Look!’ where she
passes on her knowledge and experience to those wishing to learn the basic
skills of display. Alongside Janet they work with Business Improvement Districts,
Councils, Independent retailers and various other groups helping businesses to look their best at all times.
madeyoulookmadeyoustare.co.uk

Director: Liz Johnston FBDS

Liz has worked in the Visual Merchandising industry for almost 40 years and has
been a freelance stylist since 1982. She studied at the College for the Distributive
Trades in London from 1975 gaining her qualification through the BDS. She went
on to work for Russell and Bromley in the West End, Simpson’s of Piccadilly, and
Heal’s gaining a wealth of experience and enabling her to take her skills in to
retail shops and exhibitions. She is passionate about bright colours and detail, and
helping the local high street retailers by using her vast experience in guiding them
to achieve the results they seek. liz@strictlyvisualdisplay.co.uk

John Abbate

John Abbate FBDS, with international experience in visual merchandising and retail
store design, is passionate about retail and how to find solutions in this ever-changing
market place.
After 20 years of working for such brands as, Ralph Lauren, Levis & Alfred Dunhill, in
America & Europe, he then moved to Shanghai; starting his own retail consulting agency,
John Abbate Studio, was Visual Merchandising professor at Mod’Art and then Creative
Director at Design Overlay retail design agency.
Returning to London, John joined Northbanks (http://northbanks.co.uk), a retail design
agency, using his experience to help brands develop and implement their retail identities.
Also a member of Save the High Street, he has joined the BDS to support retail through VM.

Assistant treasurer Nigel Fisher ABDS

An IT professional since 1979 Nigel has for the last 20 years been producing web
sites and shopping carts for small businesses. It is his belief that the use of web sites
for sales moves the internet firmly into the VM and POS arenas. The BDS should be
promoting excellence within web sites as well as on the shop floor, enabling the BDS
to address the entire sales material of any retailer. Nigel also engages in developing
exhibition stands for his own business and in connection with his hobbies.
Having for many years hosted the BDS web sites and supported and developed the
internal systems Nigel joined the council in 2013 intent on further supporting the BDS
as a whole.

Janet Billings FBDS

Janet studied with the British Display Society back in the early 1980’s. Janet started
working for a company designing and building props for use in window displays for
Debenhams, Selfridges and Harrods. In 1985 she set up her own Display Company
offering a full service, from design through to installation of exhibition stands and window
displays.
Janet has worked for an extensive range of clients from small independent retailers to
large national companies both in the UK and abroad, Wedgwood & Portmeirion being
just two of them. She works alongside Helen in ‘Made You Look!‘ with BIDs, Councils,
Independent retailers and various other groups helping businesses to look their best at
all times.

Edward Stammers MA, PG Cert

Edward is the Course Leader of BA (Hons) Fashion Visual Merchandising and
Branding at the London College of Fashion and has an MA in Fashion Merchandise
Management and PG Cert in Education. He has worked in the visual merchandising
industry for twenty-five years, managing global visual merchandising and marketing
campaigns as Design and Project Manager for Rootstein Display Mannequins. His
research interests centre on the function and perception of the mannequin form and
the challenges to the mannequin that are developing from the increased use of digital
technology within the fashion retail environment.

Barbara Chapman FBDS

Barbara Chapman (FBDS) is a highly experienced and creative freelance VM running
her own creative consultancy, with over thirty five years’ experience in the industry.
She brings an understanding of how to deliver brands across every touch-point within
the retail environment – in store, windows, press shows, launch parties, styling, and
online and photographic shoots. She believes that visual merchandising can achieve
commercial success, by inspiring customers through innovative, creative and unique
brand experiences. Using skills in creative conceptualisation, project management and
both old school crafting and hi-tech execution, she delivers unique and motivating retail
environments whilst still bringing sound commercial sense to every project.
She has worked with many luxury brands including Selfridges, Burberry, Mulberry, Jo
Malone, Harvey Nichols, Ralph Lauren , Jaeger; and on the high street, Oasis, Top
Shop, Marks & Spencer, Jigsaw and Alexon.
She is an experienced Associate VM lecturer and has recently become a Fellow of the British Display
Society Executive Board.

Paris Tsoulfas FBDS

Paris is a passionate and professional VM working in luxury retail and has over
15 years experience in the watch and jewellery industry. With a background in
interior design he attended the University of the Arts and studied their Display and
Presentation course. He has an ongoing passion for in-store customer service and
specialises with display lighting.
For one particular jewellery brand he had the responsibility for the U.K. and Ireland
stores. He also collaborated with all the major department stores (Harrods,
Selfridges, Fenwick and House of Fraser) on their indoor displays and window
dressing too as well as organised many marketing and press events.
He has also created many set-up projects in France, Germany and Italy.

ALL I WANT
is a winter wonderland
Bloomingdales, in the Dubai Mall, opened its
Christmas shop at the end of October. Located on the
lower ground floor which happens to have passing
traffic of tourists who are visiting the Burj Khalifa,
which is the tallest building in the world.
The theme was ‘’All I want is a winter wonderland’’.
The Christmas department is quite small about 10m
x 10m.
A big fibreglass polar bear greets customers at the
entrance, so an ideal photo opportunity for little ones
to be dwarfed by a friendly animal.
The buyer had chosen four strong colour themes.
White/gold, peacock tones, brilliant white and
plush pink. As there were only four themes, the
merchandising was straightforward. The internal
fit out was to mimic an ice cave and it worked well.
Tables were made from frosted acrylic to give that
iced look while the merchandise was in clear acrylic
tubs, ideal for easy browsing and shopping.
Overall the concept was superb with good layout,
well presented merchandise and clear ticketing and
signage.
Clair Stuart (FBDS) Director, Sticky Red
www.stickyreddisplay.com

H.O.L Group are proud to introduce Piccadilly - an inspired
collection of male and female mannequins for today.
Embracing modernity - assured, progressive and powerful,
these mannequins exude confidence.
Inspired by contemporary fashion editorials, The Piccadilly
Range is an exciting and engaging collection.
Beautifully sculpted and available in a variety of animated
poses these striking mannequins make for a powerful
statement.
Check out our website: www.hol-group.com to make an
appointment at our stunning Kings Cross showroom.

Northbanks Design have partnered with renowned
London based jewellery brand Astrid & Miyu to create
their new completely Instagrammable permanent
store at 31 Neal Street in Seven Dials, Covent Garden.
The store has been created with the same passion
and quality as Astrid & Miyu’s products themselves.
By harmonising colours and textures, using soft blush
tones, minimalistic materials and contrasting neon
signs a chic and lux, yet understated interior was
created, that is in tune with their brand identity and
ethos.
The store features all of Astrid & Miyu’s jewellery collections as well as two spacious piercing
rooms to provide customers with privacy when getting pierced as well as the brands popular
Ear Bar. Once pierced, customers can work with A&M’s stylist to create their own personalised
ear stack using their new piercings and A&M’s iconic ear cuffs.
In just under a year the jewellery brand has quickly become London’s most sought-after
destination for ear piercings, regularly piercing a huge range of celebrities, influencers, editors
and models. Fans of Astrid & Miyu include Jessica Alba, Whitney Port, Lydia Millen and Chloe
Lloyd. The brand currently already has stores on Bond Street, Boxpark Shoreditch as well as
a dedicated piercing studio in Selfridges and pop ups in Soho New York.
Store Design / Pop-Up / Concessions / Shop-In-Shop / Kiosks /
POP / Fixtures / Displays / Retail VM / Fit-Out / Shopper Insight
www.northbanks.co.uk
hello@northbanks.co.uk
+44 (0) 207 993 8066

Graphicomm Digital on the value of the
Antalis Interior Design Awards

ADDED WOW FACTOR
C R E AT I N G S TA N D A R D S O F E X C E L L E N C E

VM and Events Ltd specialise in designing
bespoke seasonal window themes, from
design to manufacturing and installation.
We work closely with clients to understand
their needs and maximise the potential
of their showrooms and by creating eye
catching displays that reflect your business,
we can help to ultimately increase footfall
leading to higher sales potential.
Not only do we produce stunning visual
displays to draw the customer to your
products but we are experts in event
dressing and having worked with brands
such as Rolex, Tudor, Patek Philippe,
Fope, Georg Jensen and Chopard, we

have built a first class reputation within
the jewellery industry. By designing and
producing luxury vinyl materials not only
for windows and showcases we can also
help you give a wow factor to your event,
with the latest branded imagery screening,
lighting and floral decorations to make
your event one to talk about!
Our services don’t stop there, we have our
own designated Christmas experts to turn
your showrooms and events into something
magical, whether it be branded corporate
trees to magical winter wonderland
entrances and centre pieces, we have
it covered!

A dynamic visual theme for a store or event
doesn’t necessarily mean a big budget;
often some of our inventive displays are
the result of limited budgets where we can
stretch our imagination in creative terms
rather than financial to support your needs.
For further information please contact
us on 07590 383445, email us at
vmandevents@live.co.uk or visit our
website vmandeventsltd.co.uk

The second Antalis Interior Design Award is now open for entries. Aimed at interior
designers, architects, printers, brand owners and design schools, the awards celebrate
the use of customisable visual media in interior design projects around the world.
Entries can be submitted online at www.AntalisInteriorDesignAward.com but hurry
as you only have until 31st January 2020. All entries will also appear in the Antalis
Award Gallery, on social media channels and at international tradeshows offering
visibility to participants.
To qualify for entry, projects must feature at least one product from the Antalis Visual
Communications catalogue. With nine awards – Completed Hospitality, Retail, Office,
Home and Public Building Projects; Blank 3D Model Projects; Textiles; Architectural
Films; and a special cross-category Public Recognition award – there is plenty of
scope for both established professionals and students to showcase their talent and
gain valuable media coverage.
Since winning the Office category at the first Awards in 2017, Plymouth-based
commercial printer Graphicomm Digital has seen a significant rise in interest from
customers. John Hardaker, Commercial Director and co-founder of the company,
commented, “Winning the Antalis Design Award allowed us to generate a huge
amount of interest in our company. In addition to coverage generated by the awards,
we also advertised our win on our literature and company vehicles, as well as in the
local press and, of course, industry magazines. Feedback came rapidly, with both
existing customers and potential new clients and has led to a number of new projects.
We have recently completed a project involving almost 300 square metres of Antalis
materials, which we are submitting into the Antalis Interior Design Award 2019.”
FOR MORE INFORMATION PLEASE CONTACT:
Mike Forrest - Antalis Head of Communications
T: 01530 505176
E: press.office@antalis.co.uk
Or Rachel Bosworth – Seventh Wave Marketing & PR
T: 07946 385 985
E: rachel@seventhwavemarketing.co.uk

Given the tough trading conditions currently
faced by retailers on our High Streets,

it is reassuring to know that there are a number
of independent retailers who realise the
importance of Visual Merchandising and the
commercial benefits it brings to their business.
Having your windows dressed by a trained VM
professional makes all the difference. Your store
windows are the face of your store, the cheapest
form of advertising.

Pharmacy
D I S P L A Y

When it comes to Pharmacy stores, it is not
all about drugs, prescriptions and old people!
Pharmacy stores have moved into the other
areas including stunning toiletries brands such
a Neal’s Yard, L’Occitane, Clarins and Elemis.
It is a pleasure to work with the owners of this
chain of pharmacy stores. They are
constantly forward thinking as regards
their windows, store presentation and
the extensive range of merchandise
they carry. This is certainly a case of

‘Keeping the High Street alive and
open for business”

Concept by Creative Download

www.creative-download.co.uk

BVLGARI
Kicking off the 2019 Holiday season in style,
Bvlgari is stealing the show at the main entrance
to the ION Orchard Shopping Mall in Singapore
with its interactive fireworks tree and Serpenti
necklace light installations. Both spectacular
structures are culminating at height of 18.5m
Courtesy of Bvlgari.

It is one of the UK’s most exclusive members’ clubs with a waiting
list numbering in the thousands.
So, it is of little surprise Annabel’s pulls out all the stops when it
comes to decorating its Mayfair townhouse for the festive season.
The members’ club - which is frequented by celebrities, aristocrats
and royalty - has installed a stunning 42ft faux Christmas Tree in
front of its elegant Berkeley Square façade. Its truly spectacular!

Capturing the glamour, romance and timeless
traditions of Christmas, Claridge’s in Mayfair
unveils its 10th anniversary tree. The work of
legendary designer Christian Louboutin.
This immersive installation invites guests on a
journey, transforming the lobby into a frosted forest.
At its heart is a traditional tree in gold and red,
dressed with fairy lights and gingerbread stilettos
– and topped with a gold-leaf crown.
Alongside the tree, The Loubi Express is stationed

in the lobby. Passengers are invited to step aboard
this enchanting red carriage and take a seat in
restful red velvet interiors, where just four tables
create an intimate setting. Enjoy a glass – or
share a bottle – of Laurent-Perrier or try one of an
exclusive collection of cocktails specially created
with Christian Louboutin. Accompanying the drinks
are canapés and a selection of Claridge’s Bar
sharing dishes – all served to your lamplit table by
the Cocktail Conductor.

Roll Up, Roll Up
The circus has come to Heal’s in Tottenham Court
Road. Inspired by one of the favourite campaigns
from 1936, this flagship Store offers a wonderful
world of gifting, from stocking fillers, Christmas
decorations to awesome foods to statement
homeware.
More than simply a store, this historic flagship
building is a landmark of London’s west end. The
centre point of the capitals premier furniture street,
Heal’s Tottenham Court Road is just a short walk
from bustling Oxford Street, making it the perfect
stop for some designer retail therapy.
First opened in 1854, our flagship store offers 42,000
square feet of retail space over three floors.

ROBINSONS

Robinson’s Department Store, Singapore

Photographs are not to be reproduced or used without the prior
written consent of the VM Department of Robinson’s in Singapore

Christmas is a great source of inspiration
for Silvia Chialli, Chief of Design County.
Her ideas come from her two great passions: classical music, particularly J.S. Bach and
Scotland, the land to which she also dedicated a photographic exhibition.

Silvia Chialli
DESIGN COUNTY

Interior Designer
Visual Merchandiser Event
Planner
Art Curator

In these graphic sketches there is the essence of all this. The famous Bach Christmas
Oratorio (Weihnachts-Oratorium), BWV 248, becomes an elegant showcase backdrop
for the Musical Instruments Shop. In the lower part we see a wooden silhouette that
reproduces the figure of the Orchestra and Director. The Christmas Oratorio was written for
the Christmas season of 1734 and incorporates music from earlier compositions, including
three secular cantatas written during 1733 and 1734 and a now lost church cantata, BWV
248a. The date is confirmed in Bach’s autograph manuscript.
In the others Window Displays, products from Scotland are the protagonists and fun use
of colours and tartans. The ideas are nice and elegant. A “Gold Tribute” dedicated to the
product of excellence, the Scoth Whiskey and a “Tartan Tribute”, dedicated to the typical
Scottish fabric.
A mix of great visual impact that captures attention. The projects consist of graphic games,
colours and shapes. The research starts from the product and its target, but in this case
it takes into consideration Christmas and New Year. Party colours and happiness bring
these Window Displays to life.
Happy Holidays to all!!

Email: info@designcounty.co.uk - silviachialli.design@hotmail.com
Tel & WhatsApp: +39 349 0514363
Linkedin: https://www.linkedin.com/in/silvia-chialli-5403b32a
https://www.facebook.com/DesignCountyArthurBach/
https://www.instagram.com/designcounty_arthur_bach
Web Site: www.designcounty.co.uk

ProjectWorks creative production studio are here to talk about
your ideas, concepts and proposals of any size and turn your
vision into stunning reality.
Whether you are a design, creative, advertising agency,
or brand, from concept to delivery, across every process
of the procedure, we will work closely with you to interpret
potential ideas and make them happen, “bring them to life.” At
ProjectWorks, we are practised at honing in on your precise
requirements so that we can reach that stand-alone product
with an emphasis on using sustainable materials wherever
possible
It’s amazing what can be created using just card and papers.
From Giant 3D Christmas crackers to beautifully decorated
cardboard parrots. The only limit is imagination.
Everyone at ProjectWorks wishes you a Merry Christmas and
Prosperous New Year!
Keep up to date with past and future projects at
www.projectworks.london
and you can keep an eye out for regular articles and industry
news on our ‘Insights’ pages at

www.projectworks.london/insights

Independent retailers are the backbone of the High Street; they are the
heart of a community and the local economy. This includes independent
opticians which promote some great brands such as Gucci, Tiffany,
Ted Baker to name a few.
Independent opticians, are committed to delivering excellent customer
service. From providing a warm welcome, through to helping you
choose the right frames, they always have your interests at heart and
work hard to ensure that visiting the opticians is a pleasant experience.
There is always that ‘local community’ spirit when visiting a local
independent opticians.
As with many other independent retailers, their windows are the
showcase for their business. It is great to see so many independent
opticians appreciating the commercial benefits that professionally
dressed windows brings to their business.

Concepts by Strictly Visual Display

Lisburn Light Festival Northern Ireland
In November 2018 - January 2019, the inaugural Lisburn Light Festival was
held in a prime retail and residential area just south of Belfast in County Down,
Northern Ireland. Funded by the local Council, this city centre animation
campaign used the slogan of “Share the Magic”, and comprised of daily light
shows, more than 50 entertainment events, and a magical Christmas window
display trail designed and delivered by Creating Retail Magic.

This innovative,ambitious and exciting city centre animation
campaign, the first of its kind in Northern Ireland, was
a phenomenal success and some of the direct impacts
included:
• A retail support programme delivered by Creating Retail
Magic comprising dressing of vacant shop units,
bespoke VM & retail mentoring and supply of themed
window display kits to more than 50 local businesses
• Increased Footfall – up by 6% across the Festival period
(additional 50,600 visits)
• Enhanced the environment – positive visitor feedback
• Increased civic pride – civic pride score increased by
10%
• Users’ negative perception of the City Centre improved
by 9.5%
• Highlighted and promoted Lisburn City Centre as
a positive lifestyle destination - promoters score
increased by 25 points
Creating Retail Magic were once again delighted to design
and deliver their vision for the 2019-20 Lisburn Light
Festival. This year, they have created a series of magical
windows inspired by the ‘12 Days of Christmas’. Each
display has a particular reference to Lisburn, e.g., the
‘Three French Hens’ story features three French CanCan
dancers holding aloft their four tropical Calling Birds set
against a backdrop of the Eiffel Tower. The display also
includes a model of the famous Wallace drinking fountains
that are a unique aspect of the streets of Paris. These
nineteenth century fountains were designed and supplied
to Paris by the Lisburn philanthropist, Richard Wallace,
as his gift to the people of Paris - it is from this that the
inspiration for the display came.
Speaking of her inspiration for this campaign, Creating
Retail Magic’s owner, Mags McAlpin says, “All the window
displays in the Lisburn Light Festival tell a story that is born
in Lisburn. This sense of place and people is intrinsic to how
we create magic in our window displays, themed events
and retail training sessions. Storytelling is our history, our
passion and our muse!”. For further information, please
visit www.creatingretailmagic.com

“After installing many Christmas concepts in retail outlets, there is
always a lull before the work commences of installing Christmas
into many private residential homes”, says Liz of Strictly Visual
Display.
“This is such enjoyable work creating that magical feel in someone’s
home. It is quite surprising the number of people who take the
option to have their homes professionally dressed for Christmas.
“Having your house professionally dressed for Christmas is not just
for those with luxury houses”, says Liz. “Strictly Visual Display have
a number of clients who use our services each year. Houses range
from your semi in a residential road to a stunning double fronted
house on a gated complex. Given how stressful Christmas can be,
employing a professional company is one less thing to tick off that
hit list!”

The Magical Santa Grotto
at Belfast’s Continental Market

Creating a magical Santa’s Grotto fulfilled a childhood
dream for Mags McAlpin, owner of Northern Ireland’s
specialist Visual Merchandising consultancy,
Creating Retail Magic.
For the last three years, Creating Retail Magic, has
had the sheer joy to design and install this key visitor
attraction at the award-winning Continental Market
in the grounds of Belfast Hall. This NovemberDecember event is the festive highlight for the city
with a record 1.3million visitors attending in 2018. The
grotto is designed around a wooden 12sqm chalet,
with a 50 sqm external space. In 2018, the Grotto
was dressed as a scrumptious Gingerbread House,
complete with giant Gingerbread people, over-sized
candy canes & beautiful big boiled sweets.

This year, the ‘Big Man’s House’ has magically
transformed into an Glacial Ice Grotto, resplendent
with life-size majestic white swans, timid brown deer,
and a snowy windmill that is home to the Frosted
Nutcracker King & Queen. The interior is a frozen
throne room, with an icy backdrop of a baroque
ballroom, glittering white trees and white woodland
creatures including rabbits, hedgehogs, birds and,
naturally, penguins!
A total of 30 trees with 12,000 twinkling lights were
used to create this shimmering snowy setting, and
with all proceeds from the visits to Santa going to
a local charity, we expect this year to be the best
Christmas ever!

For further inspiration, please visit www.creatingretailmagic.com and catch-up with us at @retailmagicni

Visual
Merchandising
but on a larger scale…

Display isn’t glamorous – far from it!
Working at night, sleeping through the day…
scratched hands & filthy the whole time…
We have decorated Clayton Square Shopping Centre Liverpool for many years
where designs have changed along with the face of retail and the Mall itself.
This year I decided to enhance their branding & use their orange for the
theme incorporating lights & garlands from previous years too. So with my
maths head on I calculated costs for labour, scissor lifts, accommodation &
just how many colours of each bauble per garland I’d need to order. Over
4,000 of them!

We needed to strip the previous decorations, wire ALL the baubles and redress prior to installation.
Once ready to work through the night we took delivery of the lifts but only
once boards had been laid on the floor to prevent tiles from cracking – a
logistical problem. Then we could start to hang the long drape lights & by
using batons we managed not to tangle them with the suspended flashing
snowflakes. Once the garlands were up I followed to ensure all the baubles
were hanging where they should be…attention to detail even that high up!
Finally the large meridians were suspended – a mixture of white and warm
white lights which I love. The largest ones are 110cm in diameter and very
heavy, and the ‘high street’ lights either side of the sign are 200cm wide each
– just to give an idea of scale. More flashing snowflakes were added in the
middle of the mall and once the centre lights had been turned to orange the
final effect was revealed.
Ultimatley the lovely comments made it all worthwhile…that’s what it’s all
about. ( See Video )

Helen Goodwin FBDS (Vice Chair)

MADE YOU LOOK!

www.madeyoulookmadeyoustare.co.uk

Christmas at the CBI
Iain Kimmins and Liz Johnston represented The British Display
Society at the CBI Christmas Members Drinks event.
Delegates were met with a sumptuously dressed Christmas
Tree at the reception of One Great George Street, SW1 which
led us into the “Meet & Greet Room”.
A superb speech was given by Carolyn Fairbairn (DirectorGeneral of the CBI) followed by great networking while a
fantastic Brass Quintet from The English National Opera played
in the background.

The BDS is a

BDS Chairman, Iain Kimmins FBDS and Liz Johnston FBDS Director

Tiffany & Co have transformed London’s Covent Garden
into a Christmas fairy-tale, complete with a free ice-rink
and wintery décor.
Giant Tiffany blue present boxes, Christmas trees, a four
foot snow globe and a bridge inspired by the iconic Central
Park landmark, leaves you in no doubt of the brand. There
is also the unmissable word ‘love’ built entirely with Tiffany
& Co boxes.
To provide a multi- sensory experience, scent of the
brand’s floral perfume is pumped into the air throughout
the scene.

The VM & Display Awards 2019

The only event dedicated to celebrating excellence and innovation in the retail
visual merchandising and display sector, the VM & Display Awards has been
successfully running for 25 years, and as a standalone event in its current format
for 15 years. Held annually in an iconic, central London location, the Awards bring
together the UK’s most influential creatives, retailers and suppliers in celebration
of their considerable achievements for projects.
Our Chairman (Iain Kimmins) was kindly invited as a guest by our Corporate
Members The H.O.L Group.
“It was a pleasure to be invited by Anthony and Ross from The H.O.L Group”
says Iain. “The evening was spectacular with dancers, great awards, good food
& wine and hosted by the comedian Tom Allen”

10 reasons to become a Corporate Member of the BDS;
1. Having the endorsement of The British Display Society,
increasing your company’s credibility
2. Your name will be associated with our work in
education, our Centre’s of Excellence and our
prestigious history
3. Use of the BDS Corporate membership logo on your
stationery and publicity material
4. Listing on the BDS website with a link to your website
5. The opportunity for contact with other corporate
members and the ability to network with them
6. A right to attend and vote at the BDS AGM
7. The opportunity of applying to join the BDS National
Council
8. Offering the opportunity to contribute to editorial or free
advertising within our ‘VM Spotlight’ Magazine
9. The opportunity for your directors and staff to apply
for individual membership which awards personal affixes
10.The opportunity to advertise free on our Facebook page and our Instagram Page.

INTRODUCTORY Offer:

£150 for the first year. £200 for subsequent years

www.britishdisplaysociety.co.uk
enquiries@britishdisplaysociety.co.uk
follow us...

Are you working
in the Visual Merchandising Industry?
Is it time to push your
Visual Merchandising Career?
Membership has the following benefits:
• The opportunity to network with other VM Members
• Your details will be added onto the BDS database if you are
seeking “freelance work”
• A right to attend and vote at the BDS Annual General Meeting
• The opportunity to join the BDS National Council
• The opportunity to have your work published in the VM
Spotlight magazine
• The opportunity to have your work published on our
Facebook page
• Enhance your professional standing with letters after your
name!
• Use of the BDS Logo on your CV and in your Portfolio
So why not join The British Display Society? Membership is as
little as £20 per year. Let’s ensure that Visual Merchandising
continues to be a much needed industry within retail.

Creative Download was launched by Iain Kimmins; a
Visual Merchandising professional with an outstanding
history in the industry. His career includes the
department stores Harrods and Selfridges in London
and Tangs in Singapore. He has also worked on projects
in Shanghai, New York, Saudi Arabia, and Switzerland.
Iain is the Chairman of The British Display Society and
regular gives lectures to our Visual Merchandising
students together with awards at various events.

In this tough market,
retailers need to create
the right shopping
environment that
reflects their Brand
to ensure that all
important customer
experience. From
shop fronts to window
displays to interior visual
merchandising, product
layout and focal points
around the store,
Creative Download
will ensure that
creativity is balanced
with the commercial
requirements of your
business.

Create retail
theatre for your
customers
Give your
customers an
excellent and
memorable
shopping
experience
Encourage
the customers
to shop,
experiment
and interact
with the
product

WINDOW CONCEPT
& PRODUCT STYLING

COACHING
& TEACHING

VISUAL MERCHANDISING

STORE SET UP
& OPENINGS

RETAIL DESIGN
VISUAL MERCHANDISING
MANUALS & GUIDELINES
INTERNATIONAL WORK

EXHIBITION STAND
PRODUCT STYLING
Clair Stuart of Sticky Red (Dubai)
has recently become a Fellow
of The British Display Society. It
was an honour to award Clair
her FBDS Certificate

PHOTOGRAPHIC
STYLING

Judging competition at
Pure London

www.creative-download.co.uk
hello@creative-download.co.uk
Promoting The British Display Society to the Visual Merchandising students at
The Nanyang Poly School of Design in Singapore.

Dedicated
to the Visual Merchandising Industry

Welcoming Visual Merchandisers
and companies to join us.
See our website for
all the benefits of membership
Lets keep
Visual Merchandising alive & kicking
in this modern retail world
enquiries@britishdisplaysociety.co.uk
www.britishdisplaysociety.co.uk
follow us...

