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Double, double,
toil and trouble;
Fire burn
and cauldron bubble
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Welcome from the Chairman
As the weather changes
and the cooler days and
darker evenings are upon
us, it makes me wonder
where the year has gone. It
only seems like yesterday since I was appointed
Chairman of The British Display Society.

keeping standards. This is paramount to the
paying customers. It’s very much like the phrase
“You don’t get a second chance to make a first
impression”

Here at The British Display Society, we continue
to run our VM Courses which remain popular
with those wishing to enter the VM industry. Our
Christmas shops are open in stores such as Membership for individuals who are already
Harrods, Selfridges, John Lewis and Fortnum’s working the industry is increasing. These VM
and Christmas window concepts will be unveiled professionals feel very proud to accept our award.
in early November, which hopefully will be a It is definitely a great Certificate to have on their
welcome boost for retailers and their bottom line. desks or in their studios, particularly if you are a
Freelancer.
As we know, Brexit has been on everyone’s mind
this year and sadly retail has suffered in many We have recently opened up Corporate
ways.
Membership to companies that supply to the
industry, such as Graphics, Window Props,
At the time of writing this article, the exit from the Mannequins, and Shop Fittings. Given the current
EU is looming fast, many retailers particularly retail economic climate, we must work together
independents, are asking questions regarding the and utilise each others skill sets to ride this
uncertainty surrounding Brexit and what impact bump in the road. With unlimited advertising on
the buying habits of their customers will have on our Social Media sites and in our VM Spotlight
their businesses. For British suppliers, it’s time to magazine which reaches 1.8m people, Corporate
consider the potential advantages to leaving the Membership is a must.
EU, which may have an unexpectedly positive
boost on your customers and a good knock-on- Retailers, and in particular Independents, are changing
effect with your business. Change is nothing new their outlook and diversifying, becoming a destination
for the retail sector. Retailers have weathered store, with the added advantage of installing a coffee
major upheavals and an array of market-facing shop, which is a great way to meet and interact with
headwinds.
customers. After all we are a nation of shop keepers
and innovators.
So while sales of ‘big ticket items’ have declined,
Independent
retail is still about educating the customer to what
retailers are so
the retailer is offering its customers. No retailer
vital to the High
should be portraying to customers that business is
Street and the
poor, as customers will start to shop elsewhere. All
local economy.
retailers, face day-to-day challenges and burdens
on their businesses. The consumer is king and Independent retailers are the backbone of the High
from my observations consumers still want the Street; they are the heart of a community and the
experience and level of service found when local economy. Discovering a wonderful shop is
shopping in a bricks-and-mortar store as opposed one of life’s great delights. In these on-line times,
to shopping ‘on-line’. A recent survey confirmed a journey to a real emporium is a treat.
this, which is very reassuring to know.
The High Street offer treats – the Saturday morning
With this in mind, retailers must continue to ensure cappuccino and cake, a new piece of fashion, a
that they have superb window displays, good gift for your home as well as a pint of milk and a
in-store visual merchandising and good house- gossip with friends.

Despite Brexit, with Christmas just around the
corner retailers should be gearing up for this biggest
shopping event of the year. For many retailers this
should give a much needed boost to their annual
revenue, although many will appreciate that cash
flow for retailers will be tight in order to purchase
the initial stock from suppliers.
I am aware of a number retailers who are scaling
back on new stock and are just buying ‘core items’
with just a few different lines to give their stores a
fresh feel.
So, while there is so much uncertainty over Brexit,
we cannot allow this to affect retailers. Life still
goes on and we must remain positive and ensure
our High Streets and Shopping Malls remain alive
and buzzing with that community spirit.
Like any trends, the retail economy goes around in a
circle. I am sure most of us remember the recession
of 2007-2008. So in a way, we have been here before
and given time, the retail economy will improve.

AIDA - SHOREDITCH HIGH STREET, LONDON A GREAT FASHION/HOME/ACCESSORY STORE WITH A COFFEE SHOP.

The BDS Network/Social Event
at The London College of Fashion
The BDS Network/Social Event was held
on 30th September at The London College
of Fashion.
The evening was a huge success,
supported
by
VM
Students,
VM
Professionals and Corporate Members,
with lots of networking and career
opportunities.
Many people attending the event also
signed up to become Members of The
British Display Society. A huge thanks to
our Guest Speakers, Karl McKeever, Paul Symes and
Kerry Meakin, for the superb presentations.

BDS CHAIRMAN PRESENTING
KARL MCKEEVER WITH
BDS HONORARY FELLOWSHIP

For those in the industry who could not attend the
event, there will be another event next year. So do
follow The British Display Society on Facebook and
Instagram.

VICE-CHAIR, HELEN GOODWIN, WITH KARL MCKEEVER
AT ‘QUESTION TIME’.

Let’s keep VM rocking!

BDS CHAIRMAN PRESENTING
PAUL SYMES WITH
BDS HONORARY FELLOWSHIP

BDS CHAIRMAN PRESENTING THE HOL GROUP
WITH CORPORATE MEMBERSHIP CERTIFICATE

KERRY MEAKIN, SPEAKER,
LOOKING AT VISUAL
MERCHANDISING HISTORY.
PHOTO FROM THE BDS
ARCHIVE, DATED 1915.
NOT YOUR AVERAGE
HIGH STREET WINDOW
MERCHANDISE!

OPPORTUNITY FOR STUDENTS, COMPANIES
AND CONSULTANTS TO NETWORK

Karl McKeever and Paul Symes
awarded Honorary Fellow of the British Display Society
play
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Karl McKeever
A renowned retail expert, he has worked with an
impressive roster of major global retail brands,
helping the likes of John Lewis, Marks & Spencer,
Ikea, Hamleys, Hunter and Gap to boost operational
efficiency and profitability while creating more
engaging and effective retail experiences. He also
featured as a retail expert on three series of BBC
show ‘The Fixer with Alex Polizzi, and helped Lord
Sugar select the series 12 finalists of The Apprentice
as an on-screen judge.

Paul Symes
Award winning creative consultant with
an extensive proven track record of
creating award winning, inspirational
retail presentations, including world
famous window displays, shop floor
layouts, product presentations &
visual merchandising solutions. Paul’s
previous role was past Head of Display
for Fortnum & Mason.

Kat Maclennan ABDS

Join the fastest growing VM organisation
www.britishdisplaysociety.co.uk

Magnwall
In August, our Chairman, Iain Kimmins, had the
opportunity to visit the office/showroom of Magnwall in
Stuttgart.
Magnwall is a revolutionary product presentation system
for retail design, galleries, showrooms and commercial
premises. Completely electrified display systems for
cable-free and flexible merchandise, lights, digital
signature and more. MAGNWALL revolutionizes the
product presentation.
”It was great to meet the Director Roman Stakhivskyi and
learn about the this great innovative product” says Iain. “It
is definitely the way forward
when we think about issues
such as lighting and signage
on store windows and on the
shop floor”

www.magnwall.com

More than half of UK consumers splashed out this Halloween 2018 ,
providing a welcome boost for the country’s retail industry.
According to data and analytics company Global Data, 51.5 per cent of
UK consumers spent money for Halloween, with the grocery and fashion

TUNBRIDGE WELLS

Of those, 75.4 per cent who spent for
Halloween purchased food items like
pumpkins and sweets for trick-or-treating,
thanks to grocers rolling out marketing
campaigns and discounting seasonal
products.
Fashion retailers like Asos and Topshop
also sought to cash in on the fact that more
consumers than ever were purchasing
clothes for Halloween, launching sales on
the day across their websites.
Retailers are gearing up for what is hoped a
bumper revenue push with Halloween 2019.
On a recent visit to John Lewis, they have
dressed their showcases with a selection of
merchandise from confectionery to cooking
pots. In Tunbridge Wells a Children’s retailer
has created a fun Halloween concept with
fashion while Fortnum & Mason in Piccadilly
have the strap line “Dead Good” with the
sales of confectionery.

Halloween spend to hit £491m in 2019

The Merriest Christmas begins!
In the heart of London’s Piccadilly, the iconic department store
Fortnum & Mason, has opened its magical Christmas Shop.
Resplendent in all its glory, Christmas trees are stunningly
dressed from the extensive range of sumptuous and opulent
richly coloured baubles and other tree decorations, to suit
every home.
Beautiful F&M tree decorations include miniature Royal Blend
Tea caddies, Hot Air Balloon, a teapot and not forgetting the
famous F&M wicker hamper.
To cater for the tourist market, there is a range of London based
plush decorations. No trip to London is complete without a visit
to this quintessential English store.
With an array of festive goodies including Christmas Crackers,
Advent Calendars, Cards & Gift-wrap, novelty stocking fillers
and party games, the store has everything to create the perfect
Christmas, with finishing touches to ensure any home comes
alive with festivity for a truly wonderful Christmas.

Marks & Spencer
A brand-new branch of Marks & Spencer has opened in Clapham
Junction, SW1. This new concept and in-store theatre is vital for the
M&S revival.
They have replaced the old-style counters with great fixtures including
M&S wooden tea chests.
The abundance of ideas and produce together with the look and feel is
reminiscent of a New York grocery store.
Among the artistic touches includes a pizza oven, together with a wine
and a coffee sampling station. Customers can also find a range of fresh herbs growing in vertical farming units.
There are four different types of trolley, and three different types of basket, including a beautiful wicker number
that would not look out of place on the arm of an Instagram influencer who wants to let their followers know
that yes, that they are a normal supermarket!

H.O.L is a London based supplier specialising in facilitating
retail and display requirements within Visual Merchandising.
We provide a complete 360-degree approach to supporting
businesses on their visual requirements. H.O.L can provide
bespoke hangers, mannequins, furniture and Point of Sale.
Retail displays can also be catered for.
The British Display Society was kindly invited to the re-launch
of their showroom in Kings Cross, London.
Showcasing their stunning collection of mannequins, coat
hangers and shop fittings, it was a great evening to network
and socialise with others from the VM Industry.

Our Chairman, Iain Kimmins, with our team
member, Barbara Chapman, and Corporate
Member, John Abbate, of Northbanks

Our Team Member Barbara Chapman
With Jeanine Sitek from The Hol Group
and Tanya Reynolds.

Our Chairman, Iain Kimmins, with Ross Inanc,
Director of The Hol Group.

We are delighted to have
The Hol Group
as a BDS Corporate Member

Dia de Muertos (Day of the Dead)
at Cassandra Goad, Sloane St., London
This month I designed and installed these Dia de
Muertos (Day of the Dead) windows at Cassandra
Goad in Sloane St. London.
Cassandra designs her jewellery collections around
her travels, and this year her attention is focused on
Mexico.
The Day of the Dead is a Mexican holiday celebrated
throughout Mexico, in particular the Central and
South regions, and by people of Mexican heritage
elsewhere. It also fits in with our celebration of
Halloween in this country too.
The windows are fun and bright and were a delight
to work on. We sourced flickering candles, brightly
coloured hand painted skull heads and Cassandra
kindly donated tonnes of brightly coloured gourds
from her garden, to add that final autumnal touch to
the windows.
The focus of the windows were Cassandra’s beautiful cuff link collections, and with focus on such small items,
dressing and styling of both the product and the props had to be immaculate so that the product ‘sang’ out!
These eye catching windows were attracting lots of customer attention when I installed them, and with Halloween
fast approaching, I’m sure will continue to do so.
Barbara Chapman FBDS
Visual Creative Consultant & Stylist
Associate VM lecturer at LCCA

Anya Hindmarch’s Post Box Maze installation in the heart of Soho
During London fashion week last month, I visited Anya
Hindmarch’s beautiful Post Box Maze installation in the
heart of Soho, built to celebrate the launch of her Post
Box bag.
The glorious red velvet-walled maze was fully immersive
and inspired by the patterns within MC Escher’s
Metamorphosis lll mural, designed fifty years ago for
The Hague Post Office. As well as solving the maze, a
unique tessellated design created by leading maze and
puzzle designer Adrian Fisher, visitors were invited to
search out seven remarkable and iconic letters written
over the centuries and from around the world. These
were produced in collaboration with Letters Live, who
celebrate the enduring power of literary correspondence
through live performance.
Once you’d discovered the letters, which were simply
yet beautifully displayed in vinyl text applied directly to
the red velvet walls, you could also listen to them being
read out through an acrylic clad suspended speaker
placed directly next to the letter.
The letters were a fascinating read, and a thrill to find
when you did actually stumble across them. They
ranged from an iconic and hilarious letter from Spike

Milligan to George Harrison berating him for never
answering his phone, to the sweetest letter from three
Elvis fans asking President Eisenhower to promise that
when Elvis was enlisted, he wouldn’t allow for his iconic
quiff to be chopped off!
Eventually in my search for the letters, I got completely
lost and ended up at the exit and although the beautifully
stocked cafe there enticed me with gorgeous and aptly
decorated postage stamp and envelope biscuits, I
managed to drag my self away and forced myself to
enter back into the maze and discover the other two
letters.
Oh, and did I go back to the cafe for coffee and biscuits
after I had discovered the final two letters?....Hell, yes!
In all, the installation was stunning, beautiful designed
and executed to the highest standards. I loved the
way each letter was treated and the audio aspect had
been considered. Great design and concept from Anya
Hindmarch and her creative team as always. I can’t
wait to see what she has in store for us next LFW!
Barbara Chapman FBDS
Visual Creative Consultant & Stylist
Associate VM lecturer at LCCA

Anya Hindmarch’s
Post Box Maze

Northbanks Design have partnered with renowned London based
jewellery brand Astrid & Miyu to create their new completely
Instagrammable permanent store at 31 Neal Street in Seven Dials,
Covent Garden.
The store has been created with the same passion and quality as
Astrid & Miyu’s products themselves. By harmonising colours and
textures, using soft blush tones, minimalistic materials and contrasting
neon signs a chic and lux, yet understated interior was created, that
is in tune with their brand identity and ethos.
The store features all of Astrid & Miyu’s jewellery collections as well as
two spacious piercing rooms to provide customers with privacy when
getting pierced as well as the brands popular Ear Bar. Once pierced,
customers can work with A&M’s stylist to create their own personalised ear stack using their new piercings and
A&M’s iconic ear cuffs.
In just under a year the jewellery brand has quickly become London’s most sought-after destination for ear
piercings, regularly piercing a huge range of celebrities, influencers, editors and models. Fans of Astrid & Miyu
include Jessica Alba, Whitney Port, Lydia Millen and Chloe Lloyd. The brand currently already has stores on Bond
Street, Boxpark Shoreditch as well as a dedicated piercing studio in Selfridges and pop ups in Soho New York.
Store Design / Pop-Up / Concessions / Shop-In-Shop / Kiosks /
POP / Fixtures / Displays / Retail VM / Fit-Out / Shopper Insight
www.northbanks.co.uk
hello@northbanks.co.uk
+44 (0) 207 993 8066

Floret Storm emerges from a rich and warm colour pallet of dark reds and wine tones
to sustain the transition period of the spring collection to AW19.
To increase the focus on the tailored silhouettes and limited collection available in 28
selected stores of VERO MODA INDIA, a botanical banner inspiration was placed at
the eye level, determining the area in display and focus for customers.
From the same bespoke concept, we adjusted the feel and look of Floret Storm
windows to replicate the same message for the 3 different store concepts that we
have in India.
To attract the customer’s attention, once inside our stores, we used the same window
elements on top of our shelves where the collections are showcased. Creating that link
between the window and in-store display is paramount to support the store navigation
and easy identification of collections inside this retail space.
Nuno Rosa ABDS
Head of Visual Merchandising & Styling E-Commerce Manager at VERO MODA

Combining the old with the new

The high street is changing - that’s
a concept we’re all familiar with.
Retailers are either burying their
heads in the sand or raising their
heads above the parapet to lead
the way in delivering change.

Projects

Concepts

House of Fraser, where I learned my trade, is one
example of a retailer dying a ‘death of a thousand
cuts’ as the owner tries to reverse the downward spiral
experienced by many across the sector.
But not all retail players are struggling to the same
extent, and some are indeed seeing growth. At The
Retailer Group, we have enjoyed success in a number
of sectors, reviewing our ways of working along the way.
In our work in the visitor attraction and university retail
sectors we focused on a unique blend of traditional
visual merchandising skills and system processes.
We also weren’t afraid to challenge the status quo by
questioning processes at an operational level, using
technological solutions such as self- serve tills and API
links in the respective outlets.
Growing sales and ‘moving the needle’ on Key
Performance Indicators are currently a far cry from
reality for many in the industry. But we remain upbeat
and believe that by pulling the right levers there is
always opportunity in retail.
We resurrected more traditional retail methods when
we recently worked with one of the oldest zoos in the

world. We grouped merchandise
by type and colour, tapping into
traditional ‘blocking’ techniques to
lead the customer on their journey
Solutions through the shop.

In the university world, we’ve been leveraging the
sustainability message to generate results. We
coordinated a ‘top-to-toe’ redesign using reclaimed
wood and sales have been exceptional as a result.
The improved range - with excellent graphics and
visual techniques that leverage colour to create the
‘wow factor’ - has made a difference to the end-user’s
experience of the overall ambiance in the shop.
Offering a blend of traditional and innovative thinking
is crucial nowadays. Even in tough times, there are
always opportunities to improve and, in my view,
retailers should adopt a two-pronged approach. Get
the basics right when it comes to operations and visual
standards and don’t be afraid to challenge the status
quo using technology where appropriate. A mix of
the ‘old ways’ and innovative thinking is essential in
today’s climate.
The Retailer Group are a vibrant and experienced team
and who are always keen to talk through opportunities,
challenges and initiatives in retail and hospitality.
Gordon Macpherson, Managing Director
www.theretailer.co.uk
Email: enquiries@theretailer.co.uk

Tim Walker’s ‘Wonderful Things’
exhibition at the Albert museum.

Although the photographs and scrapbooks were beautiful
to look at, my heart sang on entering the prop heavy and
styled areas later in the exhibition.

October 2019

Wonderful Things, the current Tim Walker exhibition at the V &
A, is a bit like (I’m guessing) taking a glimpse into Tim Walkers
mind! A bewitching whirling kaleidoscope of colour, ethereal and
surreal images, oversized props, fairy tale references, fashion,
literature and art.
It’s the largest ever exhibition of Walkers work, featuring over
300 items including props, contact sheets, scrap books and short
films. It is a beautifully curated visit in to Walkers mind. Of course
the parameters of traditional fashion exhibitions have broadened
so much in recent times that they barely longer exist. Instead we
are invited into whole worlds curated to tell a story.

This is indeed what Walker has achieved here. A
prop heavy, beautifully dressed and styled snapshot
of his world. As a Creative myself, I swooned at so
many of my favourite images which have inspired
me over many times over the years when designing
and creating window displays and installations. I
saw many images which have been well used in so
many window mood boards all around the world.
Many of them iconic and as familiar to me as a
photo of my family.

The styling of these areas was quite magical, ranging from a
huge oversized storybook and pencil, through gilt framed peep
holes viewing a seemingly giant world of Michael Angelo’s David,
to a gothic ecclesiastical setting with stained glass windows and
a heavenly choir to boot!
This exhibition is a real treat! I urge you to visit! It allows a real
sneak peak into a genius’s (in my opinion) mind. I left with
my head exploding, full of new and exciting window concepts
bouncing around in my mind like a crazy game of pinball. Mr
Walker, you’re an inspiration to many creatives everywhere and
I will definitely be back to visit again!
Barbara Chapman
Freelance Creative VM consultant & Stylist
Associate VM Lecturer
Fellow of The British Display Society
Website https://freelancevisualcreativeconsultant.co.uk

BDS Member Alex Coelho ABDS, has recent relocated to Germany
to start a new and exciting VM Role.
On a recent visit to Munich he came across this stunning Gift & Interior store.
“With its superb store layout and visual merchandising presentation, it was a real
treat to browse and shop” says Alex. “The whole store was inviting with its colour
blocking merchandise and gorgeous gifts for the home. With having a coffee shop,
it is the ideal place to start to start your shopping experience”

Riyadh Season
Clair Stuart-Menteth FBDS

Mohammed bin Salman, Crown Prince of Saudi
Arabia and the government have been working
to diversify and improve Saudi Arabia’s non-oil
economy so much so the Saudi government has
published their 2030 vision which encompass a
wide variety of industries. The government signed
memoranda of understanding totalling around
100 billion riyals with regional and international
investors including conglomerate Triple Five and
UAE-based developer Majid Al Futtaim.
Part of the new country’s chapter is tourism. It’s
a long term plan for the replacement of when oil
will run out. The government wants to attract 100
million annual visits in 2030, up from about 40
million currently. Contribution to GDP is targeted to
reach 10% from 3%.Part of the initiative is called
Saudi Seasons, each region has the opportunity
to showcase their city. In order to attract tourist,
various federal laws have changed such as non
Muslim women do not need to wear an abaya and
unmarried foreign couples will now be allowed to
rent hotel rooms together and visas on arrival to
citizens of 49 countries.

CAVIAR KASPIA

Sticky Red’s scope was to fit out each restaurant
from furniture, curtains, lighting and props. The
idea was to re-enact the same look and feel as the
name principal for each restaurant. This involved
a deal of research before the mass buying trips to
suppliers.

Each restaurant theme required their own
attention to detail, some chairs had to be custom
made through to marble slabs being manufactured
During the months of October, November and into table tops. Of course all the furniture had to
December it is the capital turn to host visitors. be wrapped and packed for durability as it took
There are a wide variety of events over 11 zones 7 days via road and for two custom check points
in Riyadh. Part of the events line up is showcasing too.
world class restaurants such as Nobu, Dirty
French, Carbone to new a few.
The chosen site for these popup restaurants was
Al Moraba Palace which is located in a park and a
total of eight restaurants were built from scratch.
All the build material was transported from Dubai.
Each restaurant structure ranged in different sizes
from 20m x 30m and 10m x 30m, not including
the kitchen fit out. The total build time was seven
weeks.

CAVIAR KASPIA

CARBONE

CARBONE

TWIGA

DIRTY FRENCH

EBALDI

NOBU

MARBLE DELIVERY

There was much praise and excellent feedback
from the clients as Sticky Red exceeded
Sticky Red came on-board in early September. expectations and delivered the project on budget
The project timeline was tight and Sticky Red and on-time.
completed the contract on time and handed it
www.stickyreddisplay.com
over to the client on 10th October as agreed.

ProjectWorks have been creating stunning displays
for years, with an emphasis on using sustainable
materials.
Most recently producing amazing cardboard factices
for Charlotte Tilbury.
From simply receiving a product sample, ProjectWorks
designed and created a number of remarkably detailed
and lifelike giant 3D factices, using only card and
recyclable papers and boards.
Challenges are something ProjectWorks thrive on.
Intricate detail, almost impossible angles, matching the
correct metallics and even down to ‘engraving’ detail
into board. All our skills were implemented to produce
some stunning work.
Such was the satisfaction that Charlotte Tilbury had
in ProjectWorks ability to produce these pieces, our
work was displayed not only at their Covent Garden
and Westfield stores, but also Barcelona, Amsterdam
and Paris.
Keep up to date with past and future projects at
www.projectworks.london
and you can keep an eye out for regular articles and
industry news on our ‘Insights’ pages at
www.projectworks.london/insights

www.projectworks.london

So now it’s our turn to help by passing on our
knowledge…
When I studied with the British Display Society I
never dreamt of the wonderful and exciting jobs
the training would lead to…
From rebranding restaurants, their interior design, Christmas
schemes for malls to working up scissor lifts through the middle
of the night…
Installing thousands of window displays having worked with just
about every type of business or merchandise imaginable! From
small independents to big brands, exhibitions, cafes, pharmacies,
amusement arcades, insurance advisors…fashion, flowers and
fabrics (the pretty stuff) to styling, weddings and events…
From speaking on the local radio and in schools to speaking
throughout the UK and abroad too…

The BDS is doing its best to help and support students in their
learning as well as supporting the VM industry. We’re all volunteers
and are always looking for new members to help us in our quest.
We have the BDS distance learning course which has seen many
students succeed over the years, and next spring we will be
introducing a new short online course too which will be a useful
support for existing VM and Arts students as well as those already
in industry.
By teaching the basic steps and guidelines of display, these rules will
help pull any creative idea together turning it into not only an eyecatching display - but a profitable one too!
Watch this space!...
Helen Goodwin - Vice Chair & Director BDS & Owner Made You Look!

www.madeyoulookmadeyoustare.co.uk

Belfast’s Award-winning
Twilight Market
St George’s Market, Belfast, is the last surviving
Victorian covered market in Northern Ireland. Today
it is still a thriving market with 300 traders, crafters,
musicians and food vendors.
Considered to be the jewel in Belfast’s crown, the
themed Twilight Markets at St. George’s have won much
acclaim, including an international Visual Merchandising
award. The next Twinkling Twilight Market will be on
12th & 13th November, and for the fourth year running,
will be designed and installed by Mags McAlpin and her
team at Creating Retail Magic.
This specialist retail and visual merchandising
consultancy delivers a full range of specialist retail
support throughout Northern Ireland, including window
and event dressing, bespoke mentoring and town
centre regeneration support.
Further information is available at
www.creatingretailmagic.com and on social media.

7th Global Department Store Summit (GDSS)
28-29 May 2020 in Seattle, USA
‘Retailing from Outside-In’
Department Stores – similar to other industries – are navigating through a
wave of transformational shifts questioning business models, investment
strategies and even the durability of their current success.
Today’s customers are changing their patterns, visiting physical stores less
and spending differently at all levels. They are informed and pampered as
never before, with opinion leaders and influencers on social media taking
on a central communication role, while weakening the persuasive impact
of other stakeholders, including retailers and brands.
Department stores and retailers urgently need to understand how to deal
with the fundamental structural changes retailing is facing, how and by
what means to connect to the new generations of customers and how to
bring newness in their business model.
The 7th Global Department Store Summit will address the department
stores’ challenged value proposition and bring into the discussion experts
and leaders from innovative and different industries, to provide a fruitful
outside-in view.
Retailers will share their ideas and insights on subject matters including
customers, technology, data, supply chain, digital marketing, sustainability
and leadership models and stretch delegates’ mind with their thoughtprovoking views.
GDSS is the world’s leading event for department stores and their stakeholders
including brands, suppliers and service companies to meet, to network and to
exchange ideas. GDSS 2020 is organized by Nordstrom and IGDS.

www.gdss2020.org

10 reasons to become a Corporate Member of the BDS;
1. Having the endorsement of The British Display Society,
increasing your company’s credibility
2. Your name will be associated with our work in
education, our Centre’s of Excellence and our
prestigious history
3. Use of the BDS Corporate membership logo on your
stationery and publicity material
4. Listing on the BDS website with a link to your website
5. The opportunity for contact with other corporate
members and the ability to network with them
6. A right to attend and vote at the BDS AGM
7. The opportunity of applying to join the BDS National
Council
8. Offering the opportunity to contribute to editorial or free
advertising within our ‘VM Spotlight’ Magazine
9. The opportunity for your directors and staff to apply
for individual membership which awards personal affixes
10.The opportunity to advertise free on our Facebook page and our Instagram Page.

INTRODUCTORY Offer:

£150 for the first year. £200 for subsequent years

www.britishdisplaysociety.co.uk
enquiries@britishdisplaysociety.co.uk
follow us...

Are you working
in the Visual Merchandising Industry?
Is it time to push your
Visual Merchandising Career?
Membership has the following benefits:
• The opportunity to network with other VM Members
• Your details will be added onto the BDS database if you are
seeking “freelance work”
• A right to attend and vote at the BDS Annual General Meeting
• The opportunity to join the BDS National Council
• The opportunity to have your work published in the VM
Spotlight magazine
• The opportunity to have your work published on our
Facebook page
• Enhance your professional standing with letters after your
name!
• Use of the BDS Logo on your CV and in your Portfolio
So why not join The British Display Society? Membership is as
little as £20 per year. Let’s ensure that Visual Merchandising
continues to be a much needed industry within retail.

Creative Download was launched by Iain Kimmins; a
Visual Merchandising professional with an outstanding
history in the industry. His career includes the
department stores Harrods and Selfridges in London
and Tangs in Singapore. He has also worked on projects
in Shanghai, New York, Saudi Arabia, and Switzerland.
Iain is the Chairman of The British Display Society and
regular gives lectures to our Visual Merchandising
students together with awards at various events.

In this tough market,
retailers need to create
the right shopping
environment that
reflects their Brand
to ensure that all
important customer
experience. From
shop fronts to window
displays to interior visual
merchandising, product
layout and focal points
around the store,
Creative Download
will ensure that
creativity is balanced
with the commercial
requirements of your
business.

Create retail
theatre for your
customers
Give your
customers an
excellent and
memorable
shopping
experience
Encourage
the customers
to shop,
experiment
and interact
with the
product

WINDOW CONCEPT
& PRODUCT STYLING

COACHING
& TEACHING

VISUAL MERCHANDISING

STORE SET UP
& OPENINGS

RETAIL DESIGN
VISUAL MERCHANDISING
MANUALS & GUIDELINES
INTERNATIONAL WORK

EXHIBITION STAND
PRODUCT STYLING
Clair Stuart of Sticky Red (Dubai)
has recently become a Fellow
of The British Display Society. It
was an honour to award Clair
her FBDS Certificate

PHOTOGRAPHIC
STYLING

Judging competition at
Pure London

www.creative-download.co.uk
hello@creative-download.co.uk
Promoting The British Display Society to the Visual Merchandising students at
The Nanyang Poly School of Design in Singapore.

Dedicated
to the Visual Merchandising Industry

Welcoming Visual Merchandisers
and companies to join us.
See our website for
all the benefits of membership
Lets keep
Visual Merchandising alive & kicking
in this modern retail world
enquiries@britishdisplaysociety.co.uk
www.britishdisplaysociety.co.uk
follow us...

